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INTRODUCTION 

 

Religious buildings, including convents and seminar-

ies have, since their foundation, been influential and 

important in sociological, economic and urban trans-

formations. Besides the monumental dimensions and 

artistic value, they portray social and economic 

changes throughout history (Mirrado, 2016).  But 

many of the original functions of these spaces are 

now obsolete, and they are looking for other re-

sources and uses that will ensure their autonomy 

(Aspres, 2017). 

 These places have great historical and cultural value, 

in addition to their symbolic value, characterized by 

religiosity (Aulet, Mundet, & Vidal, 2017). Religious 

buildings, with their unique characteristics, have gen-

erated strong potential for tourism (Juravle & Spãta-

ru, 2016), as faith as their strong ally, motivating peo-

ple to learn more about their religious history and 

culture (De La Torre, Naranjo, & Cardenas, 2012; Fer-

reira & Santos, 2010; Iapichino, 2010; Tendeiro, 

2010). Studies such as that of Aspres (2017) have an-

alyzed the transformations taking place in religious 

spaces, according to the criteria of: authenticity, 

identity, operative action and function, in monu-

ments whose original function is now obsolete, but 

that have adapted to other uses to ensure their au-

tonomy. 

Founded by German, Italian and Polish colonists, the 

Corupá region of Santa Catarina (SC) is a privileged 

area for ecotourism. It has a rugged landscape, cut 

across by many rivers and streams that have resulted 

in a series of waterfalls, giving the town great tourist 

potential (Turismo Corupá, 2018). The Sacred Heart 

of Jesus Seminary is located in the municipality. It is a 

symbolic building with striking architecture but to-

day, it has fallen into disuse, and there have been 

studies and projects to turn it into a hotel.  

The history of the building goes back to 1929, when 

the Catholic community of Corupá offered a plot of 

land to its congregation, which needed to expand its 

activities. In 1932, with the arrival of the first semi-

nary students, the enterprise was inaugurated, and 

from  the 1960s to the 1980s, the structure, with 

twenty thousand square meters of built area, was 

receiving 230 students. The seminary includes a 

chapel, museum, theater, classrooms, dormitories, 

games room, wine cellar, library, cafeteria, thematic 

gardens and sports courts. It is a building of great 

architectural and historical grandeur, with Germanic 

influences, and carries a wealth of symbolism related 

to faith, religion and art. But now, with the decline in 

the number of students entering the seminary, it no 

longer serves its original function. Instead, it has be-

come a provincial headquarters and a tourist land-

mark for the city, receiving visitors and tourists 

throughout the year.  But even so, much of its struc-

ture remains unoccupied (Seminário de Corupá, 2018). 

Given that tourism has a great potential to affect the 

lives of the local community (Marzuki, 2012; Andereck 

& Nyaupane, 2011), when studying a destination that 

has a strong heritage culture, Ng and Feng (2020) 

found results that indicate that a positive attitude of 

residents towards tourism has a positive effect on their 

support for tourism development. Residents with a 

strong sense of belonging in the tourist location tend 

to have strong attitudes, both positive and negative, 

towards tourism. Above all, these residents still exer-

cised great influence in the revitalization of a historic 

hotel and are fundamental to the transformation and 

renovation of a space that is considered part of the 

local heritage (Xie & Shi, 2018).  

Xie and Shi (2018) highlight that the design of a hotel 

that encompasses heritage requires authenticity and 

co-creation, and must include at least three stakehold-

ers: the government, community organizations, and 

the local community. Sometimes, the local residents 

may feel powerless and excluded from these deci-

sions. Involving them in the process is, therefore, the 

most innovative way to revitalize and sustain historic 

hotels, as it creates a new identity for the socie-

ty. Therefore, understanding the residents and the im-

pacts of tourism on their lives is an indispensable as-

pect for the success of tourism development in a city 

(Bimonte & Faralla, 2016).  

  

Local Community Support for Tourism 

  

Many surveys have been carried out, seeking to under-

stand the relationship of the local community with the 

impacts caused and perceived through the develop-

ment of tourism in their regions. These may be associ-

ated with economic, social, environmental or cultural 

aspects or, in general, how they contribute or not to 

perceived quality of life of the community (Björk & 

Sthapit, 2017; Chi, Cai, & Li, 2017; Ivlevs, 2017; Almeida

-García et al., 2016; Bimonte & Faralla, 2016; Ozturk, 

Ozer, & Çaliskan, 2015 ; Woo, Kim, & Uysal, 2015; 

Stylidis et al., 2014; Marzuki, 2012; Andereck & 

Nyaupane, 2011; Gursoy & Rutherford, 2004; Ko & 

Stewart, 2002; Yoon, Gursoy, & Chen, 2001).  

In studies such as that of Xie and Shi (2018), residents 

exerted great influence on the revitalization of a his-

toric hotel and are also fundamental for the transfor-

mation and renovation of a space that is considered 

heritage. Tourism has become one of the main cultural 

and economic forces in the world today, and has 

great potential to affect the lives of the residents of a 

community (Marzuki, 2012; Andereck & Nyaupane, 

2011). Therefore, understanding the resident commu-

nity's perception of the impacts that tourism has on 

their daily lives is increasingly important (Milito, 
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Marques, & Alexandre, 2013). 

Residents are indispensable for the success of a desti-

nation's tourist development, therefore, understanding 

whether, and how far tourism affects residents' percep-

tion of satisfaction of life is a crucial issue (Bimonte & 

Faralla, 2016). In short, the relationship between tour-

ism, acceptance and perceptions of the local communi-

ty is decisive for the hospitality of a place. The tourist 

looks for a sense of feeling welcome at the destination 

being visited, and this acceptance comes from the 

good reception of the host community (Björk & 

Sthapit, 2017; Woo, Kim, & Uysal, 2015; Stilidy et al., 

2014). In general, residents who satisfied with their 

lives support tourism and accept its impacts. Despite 

perceiving these impacts, residents accept it because 

they are aware of the benefits that tourism brings to 

their city (Chi, Cai, & Li, 2017). 

Yoon, Gursoy and Chen (2001) point out that residents 

would probably support the development of tourism in 

their city or region, particularly due to the consequent 

investments in infrastructure that benefits tourists and 

also the community, such as the introduction or im-

provement of resort complexes, recreational facilities, 

hotels, restaurants and new entertainment op-

tions. Years later, completing this study, Andereck and 

Nyaupane (2011) found that residents who perceived 

higher levels of personal benefits from tourism had 

more positive attitudes towards tourism, and were 

more favorable to the development of tourism than 

those who do not did not feel they had received any 

benefits from tourism. This is corroborated by Ng and 

Feng (2020), who found that residents' positive atti-

tudes towards tourism positively affects their support 

for tourism development. Marzuki (2012) also found 

that, in general, residents tended to perceive the bene-

fits of tourism more than the negative impacts. 

Ozturk, Ozer and Çaliskan (2015) also investigated local 

residents’ attitudes towards tourism. They suggest that 

before proposing a development plan for tourism, 

planners and decision makers need to consider local 

residents’ concerns about environmental, cultural is-

sues, and how the impacts caused by tourism could 

affect them economically. Xie and Shi (2018) also found 

that residents are interested in participating in more 

debates involving the heritage and history of their 

town or city, particularly when it involves bringing dis-

used buildings to life, and that value identity and con-

nection with the past. 

Rasoolimanesh et al. (2019) found, in their research, 

that some residents who live in the areas around herit-

age tourism sites may be less inclined to support at-

tempts to preserve local heritage assets, due to the 

perceived negative impacts that the tourism develop-

ment could bring. Hartwell et al. (2018) conducted 

tourism impact studies, and found that the local resi-

dents of a destination can perceive how much tourism 

affects the life of the community, from improvements 

in quality of life, tourist facilities, attractions and 

events that residents can also benefit from, as well as 

increased employment and income opportuni-

ties. However, residents also noted negative impacts, 

such as traffic congestion and rising crime rates. But 

overall, when the majority of the impacts are positive 

in the local residents’ perception, they will see the  

improvements in their quality of life and support the 

development of tourist activity, ensuring more sus-

tainability for the destination. Krippendorf (2001) 

points out that the local communities living in tourist 

regions are increasingly feeling antipathy towards 

tourism as they perceive the negative effects of mass 

tourism, giving them a sense that their space is being 

invaded, to the extent that they begin to feel exclud-

ed from the environment where they live. 

Taking a different perspective, the length of time a 

person has lived in a town can affect their attitudes 

towards tourism; it was found that those who have 

lived in a destination for more than ten years per-

ceived tourism more negatively. These are the pro-

files that should be given special attention when 

planning and tourism policies, aiming to improve  

with these residents, and their attitudes towards 

tourism (Almeida-García et al., 2016).  

In view of these aspects, it is clear that the success of 

tourism in a destination is generally achieved with 

the support of local residents, who must be satisfied 

with their living conditions as a whole,  

to demonstrate support for this activity and its devel-

opment (Chi, Cai, & Li, 2017; Woo, Kim, & Uysal, 

2015). That is why involving residents in deci-

sions related to tourism management is so im-

portant. Besides ensuring that the local community 

understands the importance of tourism for their 

town, when the residents feel they are part of the 

decision-making process, they will also be more like-

ly to accept some of the inconveniences that accom-

pany tourism (Almeida-García et al ., 2016; Ozturk, 

Ozer, & Çaliskan, 2015).   

 

METHODOLOGICAL ASPECTS 

 
To achieve the proposed objectives, a quantitative 
survey was conducted with residents of Corupá, in 
order to determine the extent to which they support 
for the development of tourism in the town, as well 
as their support for the implementation of a new ho-
tel linked to a building of the historical and cultural 
heritage. The research was divided into two stages. In 
the first stage, the positive and negative impacts of 
tourism in 15 variables were measured, following the 
construct used by Ozturk, Ozer and Çaliskan (2015), 
with the following dimensions: negative and positive 
cultural and environmental impacts, crime, and posi-
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interviewees were also verified: sex, age, marital status, 
and time of residence in the town. 
According to IBGE Cidades (2020), the estimated popu-
lation in 2020 for Corupá is 16,107 inhabitants, with 
13,852 residents recorded in the last census, conduct-
ed in 2010. For Hair Jr. et al. (1998) there should be 5 
to 10 respondents per parameter in the model, and the 
minimum number of elements that make up the sam-
ple should be between 100 and 150. Thus, with a mod-
el of 22 variables, according to Hair Jr. et al. (1998), a 
sample of between 110 and 220 respondents is recom-
mended. Our research sample was collected non-
probabilistically and by convenience. The data collec-
tion was done using Google Form, between March 7 
and 30, 2019, resulting in a sample of 239 respondents, 

tive and negative economic impacts. The second stage, 
using the construct of Xie and Shi (2018), used 10 vari-
ables to measure the impacts of the implementation of 
a new hotel in the town of Corupá, this new hotel be-
ing part of the cultural and historical heritage of the 
town. Thus, the instrument was composed of 25 varia-
bles, which are added to the constructs of Ozturk, Ozer 
and Çaliskan (2015) and Xie and Shi (2018). Their con-
struction is shown in Table  1, below. 
All the scales that measured the construct are based 
on the metric measure, i.e.,  interval scales with seven 
items of the Likert type, ranging from totally disagree 
to totally agree. An initial filter question was added, as 
the research focus was only residents of Corupá. At the 
end of the survey, the socio-demographic data of the 

Factor Variables Author 

Negative cultural 
and environmental 
impacts 

Q1: Tourism causes difficulties for the local community of Corupá 
Q2: Tourists have a negative impact on the lifestyle of the local community 
of Corupá 
Q3: Tourism destroys the natural environment in Corupá 
Q4: Tourism causes pollution in Corupá 
Q5: Tourism causes overcrowding in Corupá 

Ozturk; Ozer; Çaliskan 
(2015) 

Crime Q6: Tourism causes traffic jams and accidents in Corupá 
Q7: Tourism increases crime rates in Corupá 
Q8: Tourism increases violence in society in Corupá 
Q9: Tourism causes an increase in prostitution in Corupá 

Ozturk; Ozer; Çaliskan 
(2015)  

Negative  
economic impacts 
  

Q10: Tourism causes an increase in the prices of goods and services in 
Corupá 
Q11: The general economic condition in Corupá is not good because 
of tourism 

Ozturk; Ozer; Çaliskan 
(2015) 

Positive  
economic impacts  

Q12: Tourism attracts more investments to Corupá 
Q13: Tourism creates more job opportunities in Corupá Ozturk; Ozer; Çaliskan 

(2015) 

Positive cultural 
and environmental 
impacts  

Q14: Tourism has a positive impact on the local culture in Corupá 
Q15: Tourism increases the number of recreational parks and green areas Ozturk; Ozer; Çaliskan 

(2015) 

Impacts of the 
implementation of 
a new hotel 

Q16: The implementation of a new hotel in Corupá should reflect the feed-
back and comments of the residents. 
Q17: The plan for implementing a new hotel in Corupá needs to be better 
communicated to the different stakeholders. 
Q18: The disused Seminary building in Corupá is a waste. 
Q19: Young people, parents and teachers should be encouraged to take part 
in the project by submitting their ideas. 
Q20: The community should be encouraged to take part in the project by 
sending in ideas. 
Q21: Better channels need to be established to involve local residents in this 
change. 
Q22: A building of cultural and historical heritage should have restricted use. 
Q23: The plan for implementing a new hotel must be transparent and acces-
sible to the population. 
Q24: The historical significance of the Seminary must be assessed by an ex-
pert committee. 
Q25: The design of the Corupá Seminary should create a new image and 
identity for the city. 

Xie; Shi (2018) 

Table 1: Construct to measure the impacts of tourism and residents’ support for tourism 

Source: Prepared by the authors (2019).  
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cause they perceive the negative impacts and the fee-

ling that their space is being invaded. 

 Understanding this relationship between residents and 

tourism is crucial, as according to Bimonte & Faralla 

(2016), residents are indispensable for the success of a 

destination's tourism development. Therefore, it is of 

paramount importance to understand whether and 

how tourism affects resident’s perceptions of satisfac-

tion with life. This result also corroborates the research 

by Ng and Feng (2020), who point out that the residen-

191 of which returned valid questionnaires, i.e., 191 
were residents of Corupá. 
The data were quantified using the software pro-
grams Statistical Package for the Social Sciences (SPSS) 
and Microsoft Excel. The descriptive results 
are demonstrated by means of frequencies, percent-
ages, means, standard deviation and variance. 
 

RESULTS  
 

Based on the sociodemographic data, it was possible to 

profile the interviewees. Table 2 highlights the charac-

teristics of this sample, divided into sex, age group, 

marital status and time of residence in the city of Co-

rupá: 

As Table 2 shows, the respondent profile is composed 

mostly of women (61.3%), predominantly aged 

between 25 and 39 years (45.5%), married or living in a 

stable union (63.9%), and living in Corupá for 25 years 

or more (49.7%). Tables 3 to 8 show the averages of the 

constructs that built this study: 

In Table 3, the construct of negative cultural and envi-

ronmental impact is measured, which presented an 

average dimension of 1.99, considered low on the Li-

kert scale, which was from 1 to 7 points. This shows 

that in general, residents do not agree with the state-

ments that tourism causes difficulties for the commu-

nity, or that it destroys the natural environment, or cau-

ses pollution or overcrowding in the city. This result 

differs from that found by Krippendorf (2001), that resi-

dents increasingly present feelings against tourism be-

Feature Frequency Percentage 

Time of 
residence 
in Corupá 

Less than 5 
years 

12 6.3% 

5 to 9 years 18 9.4% 

10 to 14 years 14 7.3% 

15 to 19 years 17 8.9% 

20 to 24 years 35 18.3% 

25 years or 
more 

95 49.7% 

Total 191 100% 

Table 2: Sample characteristics 

Source: Prepared by the authors (2019). 

Feature Frequency Percentage 

Sex 

Male 74 38.7% 

Female 117 61.3% 

Total 191 100% 

Age 
Range 

Under 15 years 1 0.5% 

15 to 24 years 42 22% 

25 to 39 years 87 45.5% 

40 to 55 years 47 24.6% 

56 years or older 14 7.3% 

Total 191 100% 

Marital 
status 

Single 58 30.4% 

Married/Stable 
Union 

122 63.9% 

Separated/
Divorced 

8 4.2% 

Widower 3 1.6% 

Total 191 100% 

Variable 
Ave- 
rage 

Standard 
Devia-

tion  
(p) 

Variance 
(P) 

Average 
Dimen 

sion 

Q1:Tourism 
causes diffi-
culties for 
the local 
community 
of Corupá. 

1,723 1.4944 2,233 

 

Q2: Tourists 
have a nega-
tive impact 
on the life-
style of the 
local com-
munity of 
Corupá. 

1,775 1.5378 2,365 

1.9906 

Q3: Tourism 
destroys the 
natural envi-
ronment in 
Corupá. 

2,168 1.6680 2,782 

Q4: Tourism 
causes pollu-
tion in 
Corupá. 

2,272 1.6220 2,631 

Q5: Tourism 
causes over-
crowding in 
Corupá. 

2,016 1.7486 3,058 

Table 3: Averages of the construct Negative cultural 

and environmental impact  

Source: Prepared by the authors (2019). 
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and even if there is some negative impact they will be 

more likely  to continue to support and encourage tou-

rism (Almeida-García et al., 2016; Ozturk, Ozer, & Çalis-

kan, 2015). This result is contrary to Krippendorf’s 

(2001) view that residents having increasingly contrary 

feelings when perceiving the negative effects of the 

growth of tourists. The may be because the town is still 

developing in this direction, and contributes to the re-

sults that pointed out Chi, Cai and Li (2017), Marzuki 

(2012), Andereck and Nyaupane (2011) and Yoon, Gur-

soy and Chen (2001), who found that residents perceive 

the positive impacts and benefits gained through tou-

rism more than their negative impacts. This can be seen 

in the results presented below, analyzing the positive 

impacts of tourism:  

In Table 6, the construct of positive economic impact 

was measured, which presented an overall average of 

5.33. In other words, the level of agreement is high in 

the statements that tourism attracts more investments 

to the town and creates job opportunities, which is cor-

roborated by Ozturk, Ozer and Çaliskan (2015). Also, 

the study by Hartwell et al. (2018) points out that the 

residents of a destination can feel improvements in the 

quality of life of the community around the tourist faci-

lities, as they too can benefit from certain attractions, 

as well as the increase in employment and income op-

portunities. 

The construct Positive cultural and environmental im-

pacts was measured in Table 7. This construct had an 

overall average of 5.19. As with the previous construct, 

we can consider that the level of agreement among 

residents is high when it comes to tourism having a 

positive impact on local culture and increasing the 

number of recreational parks and green areas. This last 

question, about the increase in the number of recreati-

onal parks and green areas, is corroborated by the stu-

ts' positive attitude towards tourism positively affects 

their support for tourism development. 

 

 

 

Table 4 measured the construct Crime, which also had 

a low overall average (1.93) and low standard deviation, 

that is, residents did not agree that tourism brings traf-

fic jams and accidents to the city, increases crime rates, 

or increases violence and prostitution. According to 

Almeida-García et al. (2016) and Ozturk, Ozer, & Çalis-

kan (2015) it is important that residents feels they are 

part of the decision-making process, because if chan-

ges are to be made, they will be more likely to accept 

the inconveniences that come with tourism. 

Among the constructs that measured negative impacts, 

in Table 5, the negative economic impact was the one 

with the highest average (2.44), but was considered 

very low. Which means that residents do not agree with 

the claims that tourism causes price increases and is 

harmful for the town’s economy. This is corroborated 

by Ozturk, Ozer and Çaliskan (2015), who state that in 

the economic sector, tourism attracts more investments 

and creates more job opportunities. 

  

In general, the three dimensions analyzed so far, pre-

sented in Tables 4, 5 and 6, verify the negative impacts 

of tourism in the town, and are evaluated with low ave-

rages. In other words, i.e., residents do not feel these 

impacts affect their lives. However, it is worth emphasi-

zing the importance of the resident's interaction in de-

cision-making so that they feel engaged in the process 

Variable 
Ave-
rage 

Standard 
Deviation  

(p) 

Variance 
(P) 

Avera-
ge 

dimen-
sion 

Q6: Tourism 
causes traf-
fic jams and 
accidents in 
Corupá. 

1,921 1.6056 2,578 

1.9346 

Q7: Tourism 
increases 
crime rates 
in Corupá. 

2,220 1.8104 3,278 

Q8: Tourism 
increases 
violence in 
society in 
Corupá. 

1,916 1.4950 2,235 

Q9: Tourism 
causes an 
increase in 
prostitution 
in Corupá. 

1,681 1.3602 1.850 

Source: Prepared by the authors (2019). 

Table 4: Averages of construct Crime  

Variable 
Ave-
rage 

Standard 
Deviation 

(p) 

Varian-
ce 
(P) 

Average 
dimen-

sion 
Q10: Tour-
ism causes 
an increase 
in the pric-
es of goods 
and services 
in Corupá. 

3,068 2.1202 4,495 

2.4424 

Q11: The 
general 
economic 
condition in 
Corupá is 
not good 
because of 
tourism. 

1.817 1.4520 2.108 

 

Table 5: Averages of the construct Negative economic 

impacts  

Source: Prepared by the authors (2019). 
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Authors such as Gholitabar and Costa (2018) and Isma-

gilova, Safiullin and Bagautdinova (2014) point out that 

issues related to the appreciation of local history and 

culture are receiving more and more prominence. Thus, 

residents' willingness to give opinions and become in-

dy by Yoon, Gursoy and Chen (2001), who found that 

residents would probably support the development of 

tourism in their city, particularly due to the consequent 

investments in infrastructure that benefit the residents 

as well as the tourists. 

Table 8 measures impacts the implementation of a new 

host and introduced through an overall average size of 

4.70. In this construct, we can highlight some issu-

es. The statement “the disused Corupá Seminar is a 

waste” presented a high average (5.19), as well as issu-

es involving the participation of young people, parents, 

teachers (5.46) and the community in general (5, 44) in 

the construction of this project. Therefore, it is possible 

to note that the population has an interest in participa-

ting, since the question “the plan for introducing a new 

hotel must be transparent and accessible to the popu-

lation” presented an average of 5.33. The same can be 

confirmed with the statement “a building of cultural 

and historical heritage must have its use restricted”, 

which resulted in a low (2.84), i.e., the residents agree 

with the public and collective use of the space. 

  

Variable 
Avera-

ge 

Stan-
dard 

Devia-
tion (p) 

Vari-
ance 
(P) 

Avera-
ge 

dimen-
sion 

Q12: Tourism 
attracts more 
investments to 
Corupá. 

5.330 2.2269 4,959 

5.3298 

Q13: Tourism 
creates more 
job opportuni-
ties in Corupá. 

5.330 2.1426 4,591 

 

Source: Prepared by the authors (2019). 

Table 6: Averages of the construct Positive economic 

impacts  

Variable 
Avera-

ge 

Stan-
dard 

Devia-
tion 
(p) 

Vari-
ance 
(P) 

Avera-
ge 

dimen-
sion 

Q14: Tourism 
has a positive 
impact on the 
local culture in 
Corupá. 

5.335 2.0807 4,329 

5.1911 

Q15: Tourism 
increases the 
number of rec-
reational parks 
and green are-
as. 

5.047 2.1504 4.624 

 

Source: Prepared by the authors (2019). 

Table 7: Averages of the construct Positive cultural 

and environmental impacts  

Variable 
Ave-
rage 

Stan-
dard 

Devia-
tion 
(p) 

Vari-
ance 
(P) 

Ave-
rage 
di-

mensi
on 

Q16: The introduc-
tion of a new hotel in 
Corupá should reflect 
feedback and com-
ments from resi-
dents. 

4.230 2.4493 5.999 

4.7094 

Q17: The plan for 
implementing a new 
hotel in Corupá 
needs to be better 
communicated to the 
different stakehold-
ers. 

4.497 2.3303 5.430 

Q18: The disused 
Corupá Seminary 
building is a waste. 

5.194 2.4103 5.810 

Q19: Young people, 
parents and teachers 
should be encour-
aged to participate in 
the project by sub-
mitting their ideas. 

5.461 2.0254 4.102 

Q20: The community 
should be encour-
aged to participate in 
the project by send-
ing in ideas. 

5.445 2.0483 4,196 

Q21: Better channels 
need to be estab-
lished to involve local 
residents in this 
change. 

5.199 2,1181 4,487 

Q22: A building of 
cultural and historical 
heritage must have 
its use restricted. 

2.843 2.1610 4.670 

Q23: The plan for 
implementing a new 
means of accommo-
dation must be 
transparent and ac-
cessible to the popu-
lation. 

5.330 2.1743 4.727 

Q24: The historical 
significance of the 
Seminary must be 
assessed by an ex-
pert committee. 

4.728 2.2732 5.168 

Q25: The design of 
the Corupá Seminar 
should create a new 
image and identity 
for the city. 

4.168 2.3538 5.540 

Table 8: Averages of the construct Impacts of the im-

plementation of a new hotel  

Source: Prepared by the authors (2019). 
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Finally, in Table 9 below, the mean scores for each di-

mension are cross-checked with the characteristics of 

the survey respondents' profile. 

Regarding the respondents’ sex, the differences in me-

ans are relatively small. It is noted, above all, that in the 

constructs that measure negative impacts as a whole, 

men have a more positive perception than women, i.e., 

they believe that tourism does not have as many nega-

tive impacts. 

Regarding the respondents’ age groups, we found that 

most negative perceptions were among the "under 15 

years" age group, as these respondents were more 

aware of the negative cultural and environmental im-

pacts, and also the negative economic impacts, as well 

as showing the highest average for positive im-

pacts. People aged 56 and over were also the group 

that most perceived the positive cultural, environmental 

and economic impacts of tourism. 

volved in the project seems to contribute to and con-

firm these analyzes, since, as mentioned by the authors, 

the community is participating in the construction of its 

own history. Ozturk, Ozer and Çaliskan (2015) corrobo-

rate these results when they point out that to reduce 

the negative impacts caused by tourist activities in the 

life of the community, it is necessary to develop polici-

es and regulations to protect the city's natural, cultural 

and historical heritage. 

Xie and Shi (2018) also corroborate our results; in addi-

tion to nostalgia for the heritage, and its preservation, 

it is possible to develop a tourism project with com-

mercial goals. In the results found, we can see that resi-

dents are favorable towards tourism, and are positively 

positioned to take part in the project to transform the 

seminary, to enhance the development of tourism in 

Corupá. As stated by Lakatos (2017) and Ismagilova, 

Safiullin and Bagautdinova (2014), revitalization can 

bring benefits and opportunities to the town. 

Variable 
Negative cultu-
ral and environ-
mental impact 

Factor 
Negative 
economic 
impacts 

Positive 
economic 
impacts 

Positive cultu-
ral and envi-
ronmental 

impacts 

Implemen-
tation of a 
new hotel 

Sex 

Male 1.8459 1.8818 2.3041 5.5000 5.1554 4.7662 

Female 2.0821 1.9679 2.5299 5.2222 5.2137 4.6735 

Overall average 1.9906 1.9346 2.4424 5.3298 5.1911 4.7094 

  
Age 
Range 

Under 15 years 3.4000 1.0000 4,0000 7.0000 7.0000 5.0000 

15 to 24 years 1.8238 1.9464 2.4167 5.5357 5.5595 4.8905 

25 to 39 years 2.1172 2.0402 2.5805 5.1149 5.0057 4.6851 

40 to 55 years 2.0255 1.9096 2.2766 5.1915 4.9468 4.5149 

56 years or older 1.4857 1.3929 2.1071 6.3929 5.9286 4.9500 

Overall average 1.9906 1.9346 2.4424 5.3298 5.1911 4.7094 

Mari-
tal 
status 

Single 1.9655 1.8879 2.4052 5.5862 5.4397 4.8966 

Married/stable 
relationship 

2.0295 1.9877 2.4877 5.1803 5.0656 4.6295 

Separated/ 
Divorced 

1.4000 1.7188 2.0000 5,7500 5.5625 4.2000 

Widower 2.4667 1.2500 2.5000 5.3333 4.5000 5.7000 

Overall average 1.9906 1.9346 2.4424 5.3298 5.1911 4.7094 

Time 
of 
resi-
dence 
in 
Corup
á 

Less than 5 years 1.8500 1.6875 2.3750 5,7500 5.4167 5.4000 

5 to 9 years 2.2667 2.3889 2.3889 5.3056 5.2500 5.0889 

10 to 14 years 2.4857 2.3036 2.8214 5.2857 5.3929 5.0286 

15 to 19 years 1.9765 1.9412 2.3529 4.7941 4.8235 4.3824 

20 to 24 years 1.8171 1.8714 2.2429 5.6714 5.6714 4.7143 

25 years or more 1.9495 1.8474 2.4947 5.2579 5.0105 4.5600 

Overall average 1.9906 1.9346 2.4424 5.3298 5.1911 4.7094 

Table 9: Intersections of the mean dimensions with profile characteristics  

Source: Prepared by the authors (2019). 
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tourist facilities, attractions and events that residents 

can also benefit from, in addition to increase em-

ployment and income opportunities. Therefore, we see 

that in the town of Corupá, the development of tourism 

has great potential. The negative impacts were felt to 

be minor, which the positive impacts were appreciated 

by the residents. Therefore, as Chi, Cai and Li (2017) 

had already observed, residents accept the growth of 

tourism because they are aware of the benefits it brings 

to their town or city.  

According to (Bimonte & Faralla, 2016). it is very impor-

tant to understand the relationship between tourism 

and residents for the success of tourism development 

in a destination. This echoes the result of Almeida-

García et al. (2016), and the results found in the last 

construct of this study, were we can also see the impor-

tance of involving residents in decisions related to tou-

rism development, so that they feel part of the pro-

cess. Therefore, as mentioned by Ozturk, Ozer and Ça-

liskan (2015), tourism planners should take into consi-

deration the residents’ concerns about the impacts that 

tourism can bring to their areas.    

Another relevant result was related to the analysis of 

the introduction of a new hotel. It was found that the 

community has a desire to participate, contribute and 

give its opinions to the project, collaborating with the 

findings of Ozturk, Ozer and Çaliskan (2015), who re-

port that two-way communication between residents 

and policy makers transmits useful and effective plans 

in the decision-making process related to tourism.  

The local community of Corupá believes that the struc-

ture of the disused Corupá Seminary is a waste, and 

that a building of such cultural and historical importan-

ce should not have its use restricted. This is in line with 

the view of Lakatos (2017) and Ismagilova, Safiullin and 

Bagautdinova (2014), that revitalizing a space like the 

seminary can bring benefits and opportunities for the 

town. Finally, corroborating the finding of Santos 

and Cavalcanti Neto (2008) on the revitalization of reli-

gious buildings to serve as hotels, this is seen as positi-

ve, given that the functions of the seminary and a hotel 

are similar, with both providing accommodation, and 

spaces in which to eat, sleep, stroll and socialize. 

One of the limitations of this study is its sample size, as 

for some authors, it is considered too small. Neverthe-

less, the reliability indexes of the construct guarantee 

the importance of the results. As a suggestion for futu-

re studies, we suggest qualitative research on the per-

ceptions of the community, and an in-depth analysis of 

religion in relation to the impact of tourism and sup-

port from residents, especially in the case of a church 

building that will have an impact on religious tourism in 

the region. We also suggest an in-depth analysis of the 

transformation of the Corupá Seminary, and the limita-

tions to transforming it into a hotel in the town. 

 

  

Regarding marital status, the differences are also not 

significant. In general, those were "widowed" were 

slightly more concerned with the negative cultural and 

environmental impacts and the negative economic im-

pacts, while at the same time, they were the least con-

cerned with the crime factor. 

Finally, regarding the length of time living in the town 

of Corupá, it was found that residents who had lived 

there for between 5 and 14 years were the group who 

most perceive the negative impacts of tourism. Those 

who had lived there for between 15 and 19 years were 

the group ones who least perceived the positive im-

pacts. The results are contrary to those of Almeida-

García et al. (2016), who report that people who have 

lived in a destination for more than ten years will also 

perceive tourism in a more negative way. 

  

FINAL CONSIDERATIONS 
  

This study seeks to contribute, in a theoretical and em-

pirical way, to discussions on the development of tou-

rism in the town of Corupá, where the Catholic Semi-

nary is located, a historical a cultural heritage site of 

the town. There are plans underway, by the Catholic 

church, to transform this building into a hotel. This stu-

dy investigates the level of acceptance of the local 

community for the development of the project and 

local tourism, since, as reported by Xie and Shi (2018), 

the local community has a major influence in revitali-

zing and transforming a space considered herita-

ge. Besides promoting the place as a tourist destina-

tion, the transformation of these spaces also favors the 

preservation of the built environment (Timothy & Teye, 

2009).   

It is notable that among the main results found, that 

the residents of Corupá, in general, do not feel the ne-

gative impacts of tourism, whether these be related to 

the cultural, environmental, economic impact or even 

increased crime. However, according to studies 

by Almeida-García et al. (2016) and Ozturk, Ozer & Ça-

liskan (2015), it is important that the local residents be 

involved in the decision-making, as this will make them 

more likely to accept the inconveniences that tourism 

brings. On the other hand, the residents were favorable 

towards tourism, perceiving the positive impacts. This 

result is somewhat positive, as it demonstrates the in-

terest in the development of tourism in the municipa-

lity. 

Andereck and Nyaupane (2011) point out that resi-

dents who personally benefit more from tourism have 

positive attitudes towards tourism.  Hartwell et 

al. (2018), reports that the residents of a destination 

can feel how much tourism affects the life of the 

community, through improvements in quality of life, 
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