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INTRODUCTION

The idea for this work came from the approximation
of the Amazonas State University — UEA and the Bela
Vista do Jaraqui community, which has been taking
place since 2013, through the involvement of exten-
sion and research projects. Through the endogenous
knowledge, and the perception of how the entrepre-
neurial process affects the socioeconomic and cultur-
al life of the community, the researchers' initiative
emerged to understand, from the perspective of
Zaoual's economic pluralism (2006) and its existing
economic forms, the possible forms entrepreneurs
related to community tourism activities, called here
in this study of entrepreneurial pluralism, painting
the possible endogenous mechanisms adopted and
present in the development of activities produced by
the community.

The Bela Vista do Jaraqui community is located on
the left bank of the Rio Negro, in the rural perimeter
of the city of Manaus (AM), in the Sustainable Devel-
opment Reserve (RDS) Puranga Conquista, and until
2014 lived under the condition of a State Park, which
generated many conflicts that partly affected the way
of life of the community. Tourism in the community
has always been present, however, it was from the
categories of conservation units (UC) that began to
be appointed, by the managing institutions of the
UC, as an economic alternative, capable of promot-
ing cultural appreciation, environmental conservation
and income generation (CHAVES, 2016).

In this perspective, which unites economic gain, cul-
tural appreciation and environmental conservation, it
is believed that communitarian tourism presents it-
self as a model that differs from the capitalist entre-
preneurial model, based mainly on profit, market
competitiveness and the accumulation of wealth,
adapting to typologies closer to the situated eco-
nomic, social and cultural realities present in tradi-
tional communities.

Ergo, a discussion is proposed about the other entre-
preneurial forms that have long been part of the real
economy in Brazil, such as the Brazilian entrepreneur
turner cited by Bezamat (2017), a typology that
transits between the characteristics of entrepreneur-
ship, however it fits the reality of economic and so-
cial need found in various parts of Brazil, adopting
strategies to ensure the improvement of life, finding
themselves in different forms of work, considered
mostly informal.

However, some authors such as Bezamat (2017), Tiri-
ba (2001), Sachs (2003) and Zaoual (2006), draw at-
tention to other entrepreneurial forms that are part
of the real economy in Brazil. True survival technolo-
gies adopted by a huge contingent of people exclud-
ed from the capitalist process that inhabit the under-
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world of the Brazilian real economy.

Zaoual (2006, p. 179), points out the need for a para-
digmatic break with the single economy model, based
on the laws of the market, where specifically, "to pro-
duce corresponds to the demands of profit and com-
petition”, ignoring other socioeconomic mechanisms
existing in many realities, proposing there is a need for
"a paradigm more respectful of social authors diversity
of practices" which he «calls "economic plural-
ism" (Zaoual, 2006, p. 174) and which may also be re-
lated to tourist practices developed in traditional com-
munities from the Amazon.

In the conduct of the single dominant economy or in
economic pluralism, the entrepreneur appears, consid-
ered as a driving agent of the economy, and following
this same reasoning, it is stated that in the proliferat-
ing environment of the economy other entrepreneurial
forms are also present, giving rise to what we call, in
this research, of entrepreneurial pluralism.

That said, this article aims to verify the entrepreneurial
pluralism based on the economic pluralism of Zaoual
(2006), identifying other entrepreneurial forms related
to communitarian tourism developed in the Bela Vista
do Jaraqui community, in Manaus, Amazonas. This un-
derstanding is based on the principle of the theory of
economic pluralism, which includes, among others,
economies such as: Tiriba's popular economy (2001);
proto and pre-capitalist and solidarity economy of
Sachs (2003); Mandrysz's social economy (2020). The
forms related to the process of entrepreneurial plural-
ism are related to the forms of economy mentioned
above and are related to: Bezamat's entrepreneur
turner (2017); situated entrepreneur from Zaoual
(2006); and the social entrepreneur of Mandrysz
(2020).

For this analysis, it will also be necessary to identify the
initiatives of productive arrangements and the existing
cooperation mechanisms in the practices of tourist
activities. Through the results, it is possible to broaden
the discussions aiming to understand ways and strate-
gies more consistent with the entrepreneurial realities
found in riverside communities in the Amazon.

COMMUNITARIAN TOURISM AN EN-
TREPRENEURIAL PROPOSAL FOR CUL-
TURAL AND ENVIRONMENTAL VALUE

Tourism is a socioeconomic phenomenon appointed
as an alternative to promote regional, local or situated
economic development, supporting, in some cases,
conservation and maintenance strategies for natural
and cultural environments, especially related to tradi-
tional populations that are in situations of vulnerabil-

ity.
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Considered one of the largest activities in the econom-
ic sector, tourism represents 10.4% of the world GDP,
with 3.2% being generated directly by the sector and
the remainder by activities related to the tourism pro-
duction chain. It is estimated that for every 10 jobs cre-
ated, 1 is related to tourism (World Travel and Tourism
Council, 2018).

Considered one of the countries with the greatest nat-
ural and cultural patrimony, with biodiversity consid-
ered one of the richest on the planet, Brazil attracts
thousands of tourists every year. With its territorial ex-
tension and its biodiversity largely preserved, the Ama-
zon has become a desired destination, exerting a real
fascination on the imagination of Brazilian and foreign
tourists who come in search of natural and cultural ex-
periences.

Nature tourism represents a strong trend in the current
tourist movement, increasing the already growing de-
mand in the search for recreation in natural environ-
ments that can offer direct contact with nature and
with the populations residing in these environments
and, as a result, it is appointed as relevant to the
growth of tourism. (Brumatti, 2014; Hall; Mller; Saari-
nen, 2009; Marzuki; Rofe; Hashim, 2014; Winter, et al.,
2020).

Besides contributing to the growth of tourism, TBN is
also considered one of the types of tourism that con-
tributes the most, in relation to other types of tourism,
such as nature tourism, ecotourism, adventure tourism
and communitarian tourism (Buckley; Pickering; Weav-
er, 2001; Hall & Boyd, 2005; Mehmetoglu, 2007).
According to a survey carried out by the Brazilian Tour-
ism Company - EMBRATUR (2018), the interest in na-
ture, sun and beach tourism, as well as sustainable
tourism and ecotourism, are on the rise, with a growth
of 27%, pointing to be one of the main reasons for
traveling to Brazil. And, through the Tourism Market
Intelligence Bulletin - BIMT (2018), the tourism motiva-
tion of the Amazon Region is centered on ecotourism.
These, among other situations, lead us to believe that
the greatest appeal of the destination is in fact the na-
ture and culture of residents in natural environments
and, consequently, communitarian tourism.

Thus, Silva, Chaves & Simonetti (2020) highlight that
between ecotourism and cultural tourism, emerges
community or community-based tourism, as it is also
called, in which, they are based on the role of commu-
nities during their management, as well as in the effec-
tuation of tourist activities, with the generation of in-
come divided equally.

“In Amazonas, some communities have adopted the
term communitarian tourism in the self-definition of
tourist activity in their spaces, whether riverside or in-
digenous, perceiving tourism as an economic alterna-
tive” (Silva, Chaves and Simonetti, 2020, p. 475). Burszt-
yn (2014) observes the importance of the relationship
between the resident, visitor and natural environment,
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in which communitarian tourism is evidenced by fa-
voring cultural and environmental exchange in a way
that is not as devastating as traditional or mass tour-
ism.

Thus, communitarian tourism has been identified as a
proposal for the protection and conservation of the
natural environment, as it contributes to local devel-
opment by valuing the culture linked to the situs of
each location, as opposed to mass tourism (Bursztyn,
Bartholo & Delamaro, 2009).

It is noteworthy that world tourism is gaining new
formats, distinct from the dominant tourism and
tourist consumption (Zaoual, 2006). The tourist de-
mand has become increasingly demanding in the
search for more versatile and varied experiences,
adding value of belonging to the visited place, which
provide affective memory and cognitive emotions.
"The crisis of the reign of quantity opened the door
to quality”, which does not prioritize the quality of
material service, but rather the experiences, emotions
and memories of intercultural and environmental
exchanges experienced by tourists.

Communitarian tourism came from a movement of
traditional populations with the objective of not re-
maining on the eminence of "losing their rights to
exist and to simply maintain their way of
life" (Bursztyn, 2014, P. 61). Allied to the process of
“sustainable self-management of community patri-
mony resources, in accordance with practices of co-
operation and equity at work and in the distribution
of benefits generated by the provision of tourist ser-
vices” Maldonado (2009, p. 31) considers that com-
munitarian tourism adds gains that go beyond profit
and competition, a primordial component for the
driving force of capitalism.

According to Maldonado (2009), communitarian
tourism has some characteristics that distinguish it
from conventional tourism: self-management of
community patrimony resources, equitable work co-
operation, equal distribution of benefits, encourage-
ment of interculturality through knowledge of the
way of local life, having the human and cultural di-
mension as a preponderant factor of the activity.
Considering that communitarian tourism can develop
other socioeconomic mechanisms that are better
suited to reality, pointing out other social actors that
differ from the capitalist entrepreneurial figure, this
study intends to verify other conceptual forms of
entrepreneurship that are better suited to the eco-
nomic experiences present in activities related to
tourism developed in the Bela Vista do Jaraqui com-
munity, with the intention of presenting the local
entrepreneurial reality, in order to help managers,
employees and partners in the strategies to support
the socioeconomic development of it, as well as oth-
er community realities.
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ECONOMIC PLURALISM AND ITS RE-
LATIONSHIP TO ENTREPRENEURIAL
PLURALISM

It can be said that entrepreneurship is directly linked to
socioeconomic relations, which changes in these envi-
ronments greatly affect the existing entrepreneurial
forms. The same happens with the development of
tourism, which cannot be treated as an isolated socio-
economic process, since the development of the activi-
ty depends on the relationship with other socioeco-
nomic environments. However, it is important to di-
gress about the process of economic pluralism of
Zaoual (2006) so that we can understand the relation-
ships with entrepreneurial pluralism, a term adopted in
this study, as a way to understand the existing entre-
preneurial forms in the Bela Vista do Jaraqui communi-
ty.

“Economics studies the relationship that men have
among themselves in the production of goods and
services necessary to satisfy the desires and aspirations
of society” (Vicecont & Neves, 1996, p. 1), and such a
process of production of consumer services is led by
the entrepreneur, the main driving agent of economic
development, considered "the heroic figure of capital-
ism" (Zaoual, 2006, p. 174).

Zaoual (2006) points out that the economy is a vision
of man who imprinted individualism as the main char-
acteristic of human behavior, destined to produce and
distribute to the market according to the demands of
profit and competition, these being the main bases of
capitalism, which figures as a globalizing economic
system, “which is essentially excluding other visions of
the world” (Zaoual, 2006, p. 181), and why not say oth-
er entrepreneurial visions.

Tiriba (2007) argues that, even if the dominant econo-
my is considered hegemonic, there are still other forms
of economy that differ from capitalist rationality, based
on the phenomenon of capital accumulation through
profit, such as the popular economy, in which its forms
of production are concentrated in the popular sectors,
transiting as informal or as differentiated forms of pro-
ducing, distributing and consuming, being worth
"anything to survive”, in which "labor constitutes the
main factor of production, constituting itself as the
genesis and , at the same time, the result of the set of
other factors in the production process of goods and
services.” (Tiriba, 2007, p. 2).

The increase in poverty and the lack of employment
generated by a system of wealth accumulation, in
which economic growth is concentrated in the hands
of a minority, are mainly responsible for stimulating
informal initiatives. The informal economy differs in
time and space from the formal economy, and it is of-
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ten devalued as part of the economic underworld
which, according to Sachs (2003), for some coryphaus
of modernization tends to disappear.

According to Krein and Proni (2010), in the early 1970s,
the International Labor Organization (ILO) published
the first studies on the informal economy sector aimed
at urban areas, in which activities were related to activ-
ities of low economic productivity and that were car-
ried out by independent or self-employed workers,
small businesses that did not operate in a legal and
organized manner, paying low wages, offering terrible
working conditions, not guaranteeing the social rights
of the worker and also acting informally.

It is noticed that the term informal arises from the
dominant capitalist economic view, directly related to
more developed areas, carrying in itself pejorative as-
pects. However, from the 1990s onwards, informality
took on different debates, gaining new contours, in
which urban approaches were no longer restricted and
began to comprehend rural areas as well, being identi-
fied as relevant for generating income for a significant
portion of the population, both urban and rural area.
"This led the International Labor Organization (ILO),
not only to review its definition of the informal, but
also to rethink the set of policies considered more ad-
equate to deal with the diagnosed problems" assum-
ing that there is heterogeneity in informal activities
(Krein & Proni, 2010, p. 12).

Sachs (2003) points out that informality also feeds the
formal economy, contributing to increase the financial
results of large companies, serving as support for the
sale of products produced by these companies, “as
already indicated, regarding cosmetics retailers and
bag stores , there is a link between the large compa-
nies of the capitalist market and the popular economy,
achieved through an informal distribution net-
work" (Sachs, 2003, p. 76), which we can conclude, can
also be a reality of tourism in traditional communities.
Different forms of work or entrepreneurial also feed
individual forces and collective forces, in which individ-
ual or associative work sustain an economic relation-
ship with a certain number of people who, according
to Tiriba (2006), even though they are called "self-
employed workers, there is a certain number of people
associated with them" (p. 118). This means that even
working individually, it ends up cooperating economi-
cally with other individuals who are largely members of
their own family or friends and who often work in an
associative way united by social ties with the objective
of extended life reproduction, nomeados por Tiriba
(2007) de nominated by Tiriba (2007) of Oikoworkers.
For Castro (2015), this reality of Oikoworkers, as well as
the practice of informal work in tourist activity is a very
consistent reality in Manaus, Amazonas, showing that
there is a two-way street in the use of formal and in-
formal tourist services that, in order to “attend to the
interests of the involved ones and to share responsibil-
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ities in the pursuit of their common interests", eco-
nomic environments are nurtured both by formality
and informality, involving several workers in an associ-
ative manner, such as "boatmen, hotel receptionists,
van drivers, taxi drivers among others" (Castro, 2015, p.
35).

According to Tiriba (2001 and 2003), just differentiat-
ing the formal economy from the informal economy is
not enough to understand the complexities existing in
the fabric of social relations, in which the so-called in-
formality has facilitated the inclusion of lower classes
in the dynamics of the global economy. Zaoual (2006)
states that the inability to understand economic diver-
sity that would point to new, more desirable socioeco-
nomic initiatives, combined with conceptual impotence
“cause the great generalizing model of economic sci-
ence submerge in the tide of the informal" (Zaoual,
2006, P. 182).

Zaoual (2006) proposes a synergy between the social
sciences and standard economics, pointing out that
there is an economic pluralism, “which perspectives
and philosophy are unavoidable in the analysis of the
limits of the standard model in economics”, noting that
there is a need to build “a paradigm more respectful of
the diversity of practices of social authors" (Zaoual,
2006, P. 174).

On the other hand, the appreciation of the pluralist
economic paradigm is necessary for the continuity of
socio-economic biodiversity, "which disappearance
constitutes a threat, even to the dominant economic
system itself", which excludes other economic forms
that have emerged as a result of the ills generated by
this unique economy (ZAOUAL, 2006, P. 181). "By itself,
the economic world, as perceived, does not corre-
spond to the totality of the world which variety is infi-
nite. A different view is suggested to us by the plural-
ism of the social theory of sites" (Zaoual, 2006, p. 181).
The dominant capitalist economic model and its way of
working based on profit, market competitiveness, pro-
fessional knowledge and technology affect urban are-
as, and especially rural areas, where access to
knowledge is lower, the rate of illiterates is greater,
intellectual capital is largely formed by traditional and
family knowledge, work, including tourist activities, is
not guided by profit, constituting production by labor
power to ensure, mainly, subsistence and life.

Bezamat (2017) points out that economic movements
had a great participation in the conception of entre-
preneurship in the current molds, in which the aca-
demic debate on the subject of entrepreneurship was
marked and adopted by foreign models aimed at the
formal business area, but it is not the possession of the
capital and not even the simple management of an
organization that will define it. "There is not, yet, an
epistemological concern here in the sense of an entre-
preneurial theory in Brazilian style anchored in our val-
ues" (Bezamat, 2017, p. 20).
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This Brazilian entrepreneurial theory of Bezamat (2017)
is linked to the famous Brazilian knack present in the
Brazilian ethos, a way of acting and thinking to solve
the difficulties encountered, actions that cannot only
be seen as Brazilian folklore, but as a reality found in
the underworld of the informal economy for a long
time, “[...] the Brazilian knack [..] it is actually about the
conformation of a peculiar ethos that provided our
social ingenuity, our way of acting and thinking, both
in the aspects of subjective nature and external nature,
social and economic world" (Bezamat, 2017, p. 22).

For Tiriba (2004), the capitalist model that generates
wealth also generates ills and poverty, leading the ex-
cluded or marginalized to the precariousness of life,
forcing new forms of work or new forms of entrepre-
neurial activities. These people who are part of
"economic pluralism” and, why not say, entrepreneurial
pluralism, who fight for the maintenance of life, relate
to Bezamat's turners (2017), representing a contingent
of excluded because they are informal, however, ac-
cording to author Tiriba, they are experts in “survival
technologies”.

The turner, according to Bezamat (2017), represents
this Brazilian knack, a way that is part of the Brazilian
culture evidenced in the populations of rural societies
and communities that seek within their conditions, of-
ten considered informal and without academic and
professional knowledge, a way to guarantee the gener-
ation of income for their families. The author also
makes reference to the critique of entrepreneurial ob-
stinacy discussed by Zaoual (2006), in which it ob-
scures the notion of the situated entrepreneur — relat-
ed to symbolic sites of belonging — economic entre-
preneur — linked exclusively to capitalism and globali-
zation.

Bartholo (2014) warns about the indeterminate use of
the term community, since in many situations it is as-
sociated with economic determinism. According to the
author, this is an erroneous perspective related to
globalized modernity, in which the logic of homo eco-
nomicus is used for local development. However, it
indicates that in the tourism process in communities,
the core of the issue is the identity and belonging ele-
ments, symbolic sites of belonging, represented by the
homo situs, which suggests an economy that values
the values of belonging, culture and the modus vivendi
and not the market economy.

Therefore, it is concluded that among the forms of
economy present in economic pluralism, new entrepre-
neurial forms emerge, which we chose to call entrepre-
neurial pluralism, which in turn emerges as an action
figure, developing different forms of the dominant
capitalist economy and the economic entrepreneur
(Bartholo, 2014), rising the entrepreneur from Bezamat
(2017) and the situated entrepreneur from Zaoual
(2006).

Sachs (2003) points out the need to understand the
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real economy of Brazil, paying attention to activities
produced in rural areas, as these actions, in addition to
keeping the rural population in the countryside, reduce
urbanization costs to accommodate the rural exodus.
That said, other types of economy present in economic
pluralism and that transit mainly in rural areas drew
attention during the studies developed here, such as
the proto and pre-capitalist economy, and solidarity
economy cited by Sachs (2003) and the social econo-
my of Mandrysz (2020).

The proto and pre-capitalist economies include forms
of production or of work that differ from capitalist
forms, such forms are not associated with profit, but
rather by the strength of labor and its value. They are
called pre-capitalist because they come from commu-
nity, artisanal and traditional forms of work, carried out
informally and without a business organization consid-
ered, in most cases, outdated and with little participa-
tion in economic growth. These activities considered
informal by the dominant economy, in some cases
nourish large enterprises, contributing to global eco-
nomic development (Sachs, 2003).

The solidarity economy, in turn, indicates a form of
production governed by valuing the individual and not
capital, its main characteristic is the self-management
that can be found in cooperatives or companies self-
managed by the workers themselves. (Sachs, 2004, p,
75).

The origin of the solidarity economy manifested itself
soon after the emergence of industrial capitalism, as a
response to the impoverishment of artisans who lost
the value of their work in favor of the propagation of
industrial work. The first idea of a cooperative emerged
in 1817, in Great Britain, by Robert Owen, who, con-
cerned with poverty and labor exploitation, suggested
a proposal for Cooperative Villages, where people
would work the land and industries and guarantee
their livelihood, and the surplus production could be
exchanged between the villages, this would guarantee
a decrease in public spending on aid to the poor and
would return a layer of idle workers to labor productiv-
ity, generating an economy of resources (Singer, 2002).
The solidarity economy has been identified as a way
out to face the economic inequality established by
capitalism. The union of popular sectors can greatly
solve social problems, such as employment opportuni-
ties and poverty alleviation. According to Singer (2002,
p.9), "for us to have a society that predominated
equality in all its members, it would be necessary for
the economy to be solidary rather than competitive”.
Aimed at improving life, the solidarity economy has
other characteristics that differentiate it from other
forms of production, its basic principles are "the collec-
tive or associated ownership of capital and the right to
individual freedom" (Singer, 2002, p. 10). This type of
production unites all those involved in production in
the same category of workers who participate in equal
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forms of remuneration. However, the application of a
solidary basis in the economic system is not an easy-to
-reach process, due to the situation of the social struc-
ture itself already developed and rooted in society or
even in communities.

In order to verify the institutions that participated as
active in the production and cooperation arrange-
ments, it was also sought to understand the social
economy of Mandrys (2020), which constitutes a wide
range of activities offered by social enterprises that
include non-profit organizations, as well as associa-
tions, cooperatives, mutual organizations and founda-
tions, particularly active in certain areas, such as social
protection, social services, healthcare, banking, insur-
ance, agriculture production, consumption issues, as-
sociative work, crafts, housing, supplies, neighborhood
services, education and training, and the area of sports,
culture and recreation, among others (Mandrysz,
2020).

The main objective of the social economy is to solve
social problems in a participatory and collaborative
way, offering opportunities for economic regeneration
to people from local communities or who are in a situ-
ation of vulnerability. The social economy, like other
economies, is distinguished by its dominant entrepre-
neurial characteristics, based on the concepts of co-
production, social resourcefulness and cooperation. It
is noteworthy that its function is to support public in-
stitutions, not replace them, and its support activities
are not restricted exclusively to economic regenera-
tion, acting in the provision of different types of social
services, depending on the social problem encoun-
tered. (Mandrysz, 2020).

The definition of social economy highlights the innova-
tive role of entrepreneurship and its social engage-
ment, pointing out the existence of social entrepre-
neurs, defined by their innovative role in the face of
social problems and active position in the community,
they are considered agents of change in the social sec-
tor. "They make fundamental changes to the way
things are done in the social sector. Creating systemat-
ic changes and sustainable improvements, “they are co
-managers of public services and co-producers of so-
cial services" (Mandrysz, 2020, p. 3).

METHODOLOGICAL ASPECTS

Based on the dialectical method, this research, with a
qualitative approach, aimed to understand, from the
perspective of Zaoual's economic pluralism (2006), the
entrepreneurial pluralism, present in activities related
to tourism practiced in the Bela Vista do Jaraqui com-
munity, starting from the principle, that this reality is
also present in other communities in the Amazon Re-



We opted for the explanatory research, as it seeks to
understand the socioeconomic mechanisms used in
the practices of activities related to communitarian
tourism and the economic process and the entrepre-
neurial transformation facing the alternatives found
and developed by the community, governmental and
non-governmental institutions.

In this perspective, secondary means were used, which
comprised the bibliographic study, bringing together
the theoretical support necessary for the study; and
primary, through semi-structured interviews and ob-
servations.

Because there is a need for interaction between re-
searcher and members of the investigated situations,
both field research and participant research were im-
portant procedures that were added to the application
of interviews, in which a qualitative approach was used
to understand the collected information verified as the
most adequate to the needs of the study. Gil (2008)
emphasizes the importance of the approach and its
relationship with the procedures, where the analysis of
research information using these procedures “[..] are
mainly qualitative in nature” p. 175).

As for the selection of subjects in the research sample,
the intentional non-probabilistic sample was chosen.
Therefore, 10 representatives of families that develop
tourism in the community took part as research sub-
jects, as well as 03 community leaders and 04 owners
of commercial establishments, comprising a total of 17
interviewed subjects.

As for the interviews, we opted for semi-structured
interviews, being applied, in large part, collectively,
with family members of legal age, and individually,
with community leaders and owners of establishments.
The interviews were recorded using a notebook (notes)
and tape recorder. In the notes, the main information
was noted more objectively, punctuating the most rel-
evant information, while the recorded information
helped in the transcription of texts highlighting the
details informed.

The analysis and interpretation of the data were carried
out after organizing the results found in the qualitative
research, which allowed to analyze and highlight the
existing relationships between the types of economy
and types of entrepreneurships developed in relation
to activities related to communitarian tourism. And
with the intention of structuring the results showing
such relationships between pluralism and entrepre-
neurship, the study had four categories of analysis: the
emergence of tourist activities and the current scenar-
io; the stages of development of tourist activities and
external participation; the benefits generated; the chal-
lenges in the tourist activity development process; the
involvement of institutions, their participation and con-
tributions.
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RESULTS

Arising of Tourist Activities and the Current Scenar-
io

According to the survey, two situations marked the
origin of tourist activities in the community: one
through travel agencies that sought to aggregate ac-
tivities related to traditional knowledge and the com-
munity way of life in their tourist itineraries; and the
other through the implementation of Rio Negro State
Park, which, in addition to having greatly limited tradi-
tional activities, aimed to remove the populations re-
siding there. In the last situation, tourism is seen as
one of the main activities that would help communitar-
ians in income maintenance, in environmental preser-
vation, and in the opportunity to remain residing in the
community itself, as long as the Park category was not
changed.

Tourism was initially introduced in the community in
the 70s, when a small part of the community began to
be sought out by travel agencies to conduct water and
land trails with the intention of introducing tourists to
their traditional knowledge related to the Forest. Ac-
cording to reports, in the beginning they were only
sought by one agency, however, today this number is
much higher: "before there was practically only one
agency that | was lookied for, just me and another one
who worked with tourism, now there are hundreds of
agencies" (a report of one of the oldest residents of
the community and one of the first to work with tour-
ism).

In 1995, with the creation of Rio Negro State Park,
tourist activities began to be even more valued and
encouraged by regulatory agencies, as an alternative
for income generation, since a large part of rural prac-
tices, such as fishing, agriculture, among others, pre-
sented themselves as threatening to the objectives of
the park. At this time, governmental and non-
governmental institutions were beginning to be part of
this environment by implementing new knowledge to
support the development of tourism and other activi-
ties.

Gradually, activities related to tourism are increasing in
the community. Today, tourism is developed by 5 fami-
lies that, throughout the year, receive a representative
quantity of groups of tourists to learn about the com-
munity's way of life and practice activities such as: jun-
gle trek, canoe tour, jungle survival, knowledge about
medicinal plants, among others.

In addition to the income opportunity for these 5 fami-
lies, tourism impacts other communities that carry out
sporadic support activities for families who, depending
on the size of the group of tourists received, are called
upon to assist in activities such as guidance, prepara-
tion of meals, production of handicraft, general clean-
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ing, organization of reception spaces, etc.

The Stages of Development of Tourism Activities
and External Participation

There were some stages observed in the entrepreneur-
ial development of the tourist activity that began to be
developed according to the arising of tourist activity in
the community.

In the first stage considered entrepreneurial, it is ini-
tially observed an innovative initiative from the mo-
ment when the community, even without professional
knowledge, sees the opportunity of tourist activity as a
new form of work and income, contributing to their
financial needs. Set up an informal service provider,
completely innovative, since it was a different activity
from its traditional practices. At this moment, a re-
definition of social and cultural aspects is perceived, in
which the way of life and traditional knowledge are
introduced in the process of creation and development
of entrepreneurial tourist activity.

In this situation, it is possible to observe the presence
of two entrepreneurial forms that appear as: the turner
of Bezamat (2017), in which the community, without
knowledge about tourism, develops the activity
through the Brazilian ethos, and why not say, commu-
nity ethos, giving a Brazilian knack as a way to develop
the activity and resolve their difficulties; and the situat-
ed entrepreneur of Zaoual (2006), in which the activity
is developed under the combination of knowledge of
the tourist activity with the values of symbolic sites of
belonging, in which the commercialization of the ser-
vice uses the power of labor, acts as the main compo-
nent of distribution and configures itself in a situated
entrepreneurial activity, which differentiates it from the
economic entrepreneur (ZAOUAL, 2006), approaching
both the pro and pre-capitalist economy (Sachs, 2003)
and the popular economy (TIRIBA, 2001 and 2004).

As the time passed, this reality gained new proportions
in the search for the organization of the activity, adapt-
ing itself to tourist demands, with this activity gradually
gaining new communities and infrastructure for devel-
opment. According to the reports of community resi-
dents, in the past they only received the group of tour-
ists and guided them through the forest, presenting
their knowledge. Over time, communitarians involved
in tourism have adapted new services and facilities, so
that they can adapt to the demands arising from the
tourism offer and needs.

Today, the community has an adequate infrastructure
to support the development of tourist activities, with
04 ecological trails, 02 inns and 03 camps used for ac-
tivities of survival in the jungle, with hammocks, bath-
rooms and space to carry out meals, as you can note in
Figure 1.
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Figure 1 - Part of the Tourism Support Infrastructure

Source: Photos taken by researcher Chaves,P. C. P. R.
(2020).

According to the reports, the tourist activity was inten-
sified according to the demands verified by the tourists
and the demands of the tourist companies themselves,
that grew little by little, “things started to change
about 20 years ago when a group from Europe and
Sao Paulo started coming here and they asked to make
a camp in the middle of the forest” (report of a com-
munitarian that works directly with tourism). Accord-
ing to this report, it was possible to notice that there is
an integration of formal companies in the activities
provided by the (informal) communitarian, evidencing
the “two-way street”, both in the use of services and in
meeting the needs and responsibilities between both
parties. However, despite this integration and the di-
rect influence of formal companies in the development
of tourist activities, the features of local symbolic sites
are still strong, pointed out by Zaoual (2006, p. 38 and
39), "the entrepreneurial rationality and its implemen-
tation are also located. When carried out effectively,
they integrate the contingencies of the place and, sim-
ultaneously, capture from abroad loans that are mold-
ed in the endogenous processes of the site.”
Entrepreneurial rationality is related to situated ration-
ality, in which homo situs is part of a social construc-
tion that constantly adjusts due to the place and the
dynamics presented to it. From this perspective and in
the touristic experience developed in the community, it
is recognized that in communitarian tourism the
unique aspects are eminently affected by external
agents, in this case, represented by formal tourism
companies and tourism demand, however, this situat-
ed plasticity establishes, at the same time, cultural lim-
its to its influence (ZAOUAL, 2006).

The Benefits Generated
In this part of the research, it was found that the bene-

fits generated went beyond the financial aspect. When
asked about the knowledge used for the development
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of this support infrastructure, the communitarian in-
forms that: "Here we have to manage as we can,
knowledge was the one God really gave me, after a
long time the organs came, but | was already working
with this, and | became an example in the meetings, |
even passed my knowledge in meetings in other com-
munities" (report of a communitarian that works di-
rectly with tourism). Again, the Brazilian knack of
shaping the turner (BEZAMAT, 2017) is present, as well
as the situated entrepreneur (ZAOUAL, 2006), who
finds a solution to the tourist needs, without these
changes failing to safeguard their cultural singularities
and their values. It is also noticed the empowerment of
this practice as an economic alternative being shared
in other realities, including in the community itself, in
which, as a consequence, influenced other community
members, surpassed economic values and extended to
social values and well-being.

According to Maldonado (2009), communitarian tour-
ism outweighs economic gains and this reality was di-
agnosed when asked about the contributions of tour-
ism to their lives, in addition to financial gains, com-
munitarians stated that financial gains are not as rep-
resentative. Tourism as an alternative of work also pro-
vided comfort, happiness, satisfaction and environ-
mental valuation.

" Tourism gives a little change, but with tourism we
don't have to kill ourselves, dealing with weed is very
difficult and little money, in tourism | work happier, |
feel I'm valued, teaching all those tourists, wanting to
know what | know" [...] “today, each plant, each animal
is important for my work, because | no longer live by
harvesting wood, hunting, the knowledge | have with
the forest is important (Report from one of the com-
munitarians who works directly with tourism).

Also according to communitarian reports, tourism con-
tributed to the formation of other types of work, nec-
essary for the development of the activity, such as ca-
noe men, boatmen, foresters, cooks and artisan pro-
ducers, activities that even in the informality, transit in
the popular economy (TIRIBA, 2001 and 2004) or proto
and pre-capitalist (SACHS, 2003), which consist of
knowledge related to the communitarian ethos and, in
some cases, professional knowledge acquired largely
through collaborative arrangements between govern-
mental and non-governmental institutions.

The constitution of these "situated activities” unites
traditional knowledge, and in some situations, profes-
sional knowledge goes beyond local economic contri-
butions. Moving in the popular economy as in the
proto and pre-capitalist economy, they corroborate for
the economic results of large formal and capitalist
companies such as travel and tourism agencies, na-
tional and international tour operators, transport com-
panies, besides other companies in the field of food,
tooling, nautical equipment, fuel distributors, etc., indi-
rectly contributing to the dominant formal economy,
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as already pointed out by Sachs (2003).

In addition to tourist enterprises, 11 types of informal
businesses were identified, which also transit the pop-
ular and proto and pre-capitalist economy that corrob-
orate with large formal companies: four small sales
points that offer products such as stowage, cleaning
and hygiene products, some perishable foods, an arti-
san bread sale, a cosmetics sale, a clothing sale, four
fuel and gas sales points and a bar. In Figure 2, you can
see some of these examples.

Figure 2 - Examples of other types of informal trades
that sustain the dominant traditional economy
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Source: Photos taken by researcher Chaves,P. C. P. R.
(2020).

We can also consider that this turning process is pre-
sent in the development of tourist activity, in new ways
of working, in the construction of infrastructure and in
the marketing of its activities and products, has a di-
rect relationship with the creative and innovative pro-
cess that can be considered as true survival technolo-
gies (TIRIBA, 2001 and 2004). They are thus considered
due to the difficulties that the communitarian sees
himself in and the need to seek new entrepreneurial
ways, as a solution for economic maintenance.

During the field research, at the home of one of the
community members, we identified an example of in-
novation in the entrepreneurial turner process, a ma-
chine for processing seeds, built with old washing ma-
chine motors, sandpaper and PVC pipes, shown in Fig-
ure 3. An appropriate technology, built with recycled
materials, created by the communitarian to meet the
need to improve their handicraft items due to the lack
of financial resources to buy an industrialized machine.
According to the communitarian, the idea came from
him, and it greatly facilitates the work of the artisan
who works with small seeds, and the difficulty of sand-
ing one by one made the artisan think of a more effi-
cient process, which we identified as an innovation in
the turner process a way to solve seed processing.
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Figure 3 - Turning innovative process in seed proces-
sing for handicraft production

Source: Photos taken by researcher Chaves,P. C. P. R.
(2020).

The Challenges in the Tourism Activity Develop-
ment Process

According to communitarians, there are many prob-
lems faced in the commercialization of tourism that
prevent them from acting independently from other
formal institutions: the little knowledge in the tourism
trade and in the quality of service without this altering
the benefit experienced by the tourist of experiencing
the local reality; difficulties in the formation of tourist
routes or products; lack of dissemination and promo-
tion of their services, which is restricted to word of
mouth, limiting tourist demand; the lack of credibility
on the part of agencies and tour operators of the ser-
vices offered, which often limit the services offered by
the communitarians; the depreciation of the values of
their services by tourism agents; lack of legal formality
in the tourist business, resulting in a lack of autonomy
in marketing; in addition to the difficulties in accessing
investment support.

Bursztyn (2014) points out that commercialization is
one of the biggest problems faced by community tour-
ism in Brazil and in addition to these situations, the
author points out other issues that do not differ from
the reality found in Bela Vista do Jaraqui community,
they are: the difficulties of access due to being far from
the urban center of Manaus, and the deficiency in
communication, both cell phone and the internet,
which in the community are deficient, greatly influenc-
ing the development strategies of activities related to
community tourism.

The dependence on formal companies is still present
and it is pointed out by community members as some-
thing that, on the one hand, contributes positively to
development and, on the other hand, reduces the role
of communitarians in the management of activities.
Despite the difficulties and the need for the intermedi-
ation of formal companies, this community role in the
development of tourism that has been gradually get-
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ting stronger, but is still seen as a challenge for the
community. Today the community already receives
tourists who look for them on their own, without the
presence of intermediaries, however, this number is
still negligible, demonstrating a relationship of de-
pendence for the development of the activity. There-
fore, governmental and non-governmental organiza-
tions have been working in the community for some
time with the intention of contributing not only to the
development of tourism and other activities, but also
to strengthen the autonomy of the communitarians
involved in the development, management and mar-
keting of activities, one of the pillars of community
tourism.

Therefore, it is considered that tourism developed in
the community, despite receiving external influences in
the management of activities, nevertheless has direct
relationships with community tourism, due to the iden-
tified characteristics that meet part of the conceptual
principles pointed out by Maldonado (2009), they are:
the cultural exchange that includes experiences related
to the community way of life, the role of families in the
planning and development of part of the activities and
for presenting equity in the planning of activities and
benefits. However, it was realized that some challenges
need to be overcome for the community to definitively
assume the leading role in tourism management.

The involvement of institutions, their participation and
contributions.

According to reports from communitarians, the pres-
ence of the social economy is noted through the initia-
tives of social actors and entrepreneurs who promoted
actions with the intention of offering opportunities to
support communitarians in relation to activities related
to tourism. Such actions have taken place since 2003.
Table 1 shows the actions taken, the institutions in-
volved and the year.

Table 1 - Institutions that promoted actions to support
the development of tourism

YEAR [ INSTITUTIONS DEVELOPED ACTIVITIES

2003 [ Nilton Lins Private Uni- | Tourist Inventory carried
versity. out by students of the

Tourism course.

2003 | Brazilian Micro and | Tourism Awareness
Small Business Support | Workshop.

Service (SEBRAE-AM).

2005 | Amazon Communitari- [ Communitarian tourism
an  Tourism  Center | project with the devel-
(CENTRAL) opment of meetings and

workshops.

2006 | State for the Environ- | Course on  Touristic
ment and Sustainable | Route for Visitation at
Development (SDS), | Rio Negro State Park —
current State Secretari- | South Sector.
at for Environment and
Sustainability (SEMAS)
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2010 | Sustainable ~ Amazon | Communitarian Tourism
Foundation (FAS) Projects and Bolsa
Floresta, with meetings,
workshops and courses.

2011 | Institute for Ecological | Community-Based Tour-
Research (IPE). ism Planning Project,

which featured several
courses and workshops.

2014 | Amazonas State Uni- | Project "Communitarian
versity (UEA), involving | Tourism: promoting
professors and stu- | local development in
dents from the tourism | Bela Vista do Jaraqui
course. Community  (Manaus-

AM)",  which included
workshops, courses and
research on  tourism
activities.

2018 | Amazonas State Uni- | Project “Tourism in Bela
versity (UEA), involving | Vista do Jaraqui Com-
professors and stu- | munity (Manaus - AM):
dents from the tourism | preparing to receive the
course. tourist”, with meetings,

courses, workshops and
research.

2019 | Brasilindia Group - | Courses and workshops
Between Ties of Souls | on traditional medicine.
(An exchange project
between Brazil and
India) and the Secre-
tary of State for the
Environment (Sema)

Source: Produced by researchers (2021) based in part
on studies by Silva, Chaves & Simonetti, (2020).

From the analyses, a collaborative network between
governmental and non-governmental organizations
can be observed, contributing to the co-production of
activities related to tourism. We can say that each
manager and representative played the role of social
entrepreneur mentioned by Mandrysz (2020), from the
moment they engage socially in face of the difficulties
encountered in the community, presenting an oppor-
tunity, guiding the communitarian in improvements for
tourism development, that will result in economic
gains for the community. According to one of the
communitarians:

The help of these bodies is very important to us, they
show how we can work better, they bring us
knowledge that we sometimes didn't think itnwas im-
portant, such as the issue of lifequards in water trail
activities, the information we have to give for tourists,
before entering the forest, we here are used to enter-
ing the forest barefoot, so we didn't worry about that,
this brings more security to our activities (report by
one of the communitarians).

An example that caught our attention was the action
organized by Instituto Brasilindia, which promoted an

51

exchange of experiences between communitarians
knowledge and meditation techniques and traditional
Ayurvedic medicine, from India. The activity developed
in April 2019, had the support of the State Department
for the Environment - SEMA. Those responsible for the
action who configured themselves as social entrepre-
neurs contributed to the knowledge of the production
of living pharmacy beds and the production of oils and
plant extracts. This initiative encouraged the organiza-
tion of a group of 12 women, called Grupo Jatoba, who
already worked with fruit processing and candy pro-
duction and started to produce medicinal oils and syr-
ups. From this initiative also rose another group of
women who began to develop a line of natural cos-
metics, called Yara da Amazobnia Products. Figure 4
shows the products produced by the two groups of
women.

Figure 4 - Examples of initiatives arising from social
entrepreneurship

Source: Photo available in the communitarians’ perso-
nal file.

It is observed that these initiatives, configured as social
services, adapting to the principles of the social econo-
my, in which they not only created opportunities for
income generation, but also influenced the female em-
powerment in the community, valuing the traditional
culture of the communitarians. In these initiatives, the
main agent is the figure of the social entrepreneur,
who by innovating in knowledge and production pro-
cesses, promoted improvements and introduced a new
activity in the community (Mandrysz, 2020).

Another example to be pointed and that transits both
in the social economy and in the solidarity economy of
Sachs (2003), is the program of the Communitarian
Tourism Network in Rio Negro (TUCORIN), coordinated
by Ecological Research Institute (IPE) and Nymuendaju
Non-Governmental Organization, an initiative that en-
compasses six communities, including Bela Vista do
Jaraqui community, which emerged in 2008, with the
objective of promoting both the integration of river-
side communities and tourists and the generation of
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income for the communitarians. This initiative led to
the consolidation of tourist activities, which provided
equal income opportunity among those involved. Ac-
cording to communitarians, some tourists visited them
through this program, although most came from tour-
ism companies or by word of mouth.

The organizations of Jatob4, Yara groups and the com-
munitarian tourism itself, developed by part of the
community, can be pointed as examples of the solidar-
ity economy, as they include the equal distribution of
income among those involved, but they are not yet
formally constituted as cooperatives, only as an associ-
ation, it is noteworthy that communitarian tourism, as
well as Jatoba and Yara groups, are included as an ac-
tivity belonging to the Association of Traditional Peo-
ples and Communities (APCT).

We found other examples of solidarity economy, such
as Rural Agricultural Association for the Development
of Bela Vista Community Residents (AGRIMBEL), an
association of private rights and without economic
purposes, established in 2003, with an average of one
hundred communitarians associated, however, accord-
ing to reports of residents and current and former
presidents, there has not been any project involving
the community or part of it aimed at agricultural pro-
duction yet.

Besides AGRIMBEL, Rede Tucumd was identified, an
association that involves, in addition to Bela Vista do
Jaraqui community, 29 communities on the left bank of
the lower Rio Negro. Founded on August 4, 2014, by
the initiative of the communities' farmers themselves,
also involved in the Eco-Polos Amazdnia XXI project, a
project conducted by the Ecological Research Institute
- IPE, which aims to develop sustainable production
chains in rural areas. Rede Tucuma follows this same
context and aims to strengthen the production and
sale of local agrobiodiversity products.

According to reports by one of those involved, Rede
Tucuma has already obtained some satisfactory results,
especially in terms of the construction of the head-
quarters and the acquisition of a boat to transport the
production, in addition to the articulation for market-
ing at the Organic Fair of Manaus and with the Food
Acquisition Program (PAA) of the National Supply
Company (CONAB).

It is realized that social and solidarity initiatives can
greatly contribute to income generation and, in some
cases, solve marketing problems encountered by com-
munitarians. However, the difficulty of stimulating,
managing and putting into practice collective activities
in Bela Vista do Jaraqui community was reported,
mainly due to conflicts in relations between the com-
munitarians themselves and the lack of financial sup-
port.

According to Silva, et al. (2020), if the initiatives do not
have endogenous motivations and desires of social
groups, they will hardly result in local development. A
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socializing process is needed among those involved, so
that they are protagonists in the development of tour-
ist activity and not simply hegemonic subjects.

Another situation realized was the need for articulation
between families that develop tourist activities with
families that practice other activities offered in the
community, such as handicraft. The creation of a col-
lective production network would favor all families in
the community and, with this, would expand the offer
of services and products related to tourist activities.

Final Considerations

According to the results, it can be inferred that the
communitarian tourism developed in Bela Vista do
Jaraqui community differs from the dominant capitalist
economic model, in which the relationship among
man, culture and work force are the main pillars of the
activities.

The results demonstrate that there is in the communi-
ty, the presence of economic pluralism, with the pres-
ence of the proto and pre-capitalist, solidary and social
economy, as well as entrepreneurial pluralism, in which
the figures of the turning entrepreneur, the situated
entrepreneur and the social entrepreneur border the
activities developed by the community, from a per-
spective outside the dominant economic and entrepre-
neurial model, present themselves even if informal and
without professional knowledge - income generation,
cultural enhancement and social well-being. Therefore,
they represent the "local” interpretation of tourism, in
view of the projections of demands and scenarios of
the social group of the destination, against the back-
drop of the dynamics of the globalized world, but not
the impositions of globalization” (IRVING, 2009, p.111).
Despite the performance of governmental and non-
governmental arrangements, which for nearly 18 years
have been contributing to the development of activi-
ties related to communitarian tourism, there are still
many problems faced by communitarians in the devel-
opment of tourist activities, which prevent them from
acting in an independent way. Aspects related to com-
mercialization were identified as the main adversity.
However, issues related to the lack of basic community
infrastructure affect the well-being of the community
and the development of tourism. Another situation
verified, in relation to interpersonal and social issues,
were internal conflicts and difficulties in managing,
stimulating and putting into practice collective activi-
ties in the community.

That said, it is realized the importance of representa-
tives of the "social" and "solidarity" economy in the
construction of more participatory productive arrange-
ments that promote or intensify social connections
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through mutual cooperation, deepening interpersonal
relationships in the community, expanding networks of
commercialization of tourism, creating a more compre-
hensive and efficient articulation including other com-
munities and other activities related to tourism, such as
handicrafts or other businesses that already exist or
that can be encouraged to exist, supporting them
mainly concerned to commercialization.

In addition, some aspects related to infrastructure, es-
pecially problems in relation to communication that
have made it difficult to integrate the activity with oth-
er issuing destinations, difficulties in the development
of marketing strategies and the legal formalization of
the activity itself.

Therefore, partnerships with government and commu-
nication institutions are suggested to increase the
communication network in a more comprehensive way
and if possible, that can include other communities.

It is also recommended that future institutional initia-
tives seek to increase the sense of trust between com-
munitarians and collaborative arrangements, in order
to strengthen collaboration networks and increase the
possibilities of new investments by these institutions,
even generating the possibility of acquisition of finan-
cial resources for the development of activities related
or not to tourism, besides to enabling the increase in
the number of communitarians involved. However, it is
necessary that institutions do not fail to emphasize the
importance and appreciation of cultural aspects, so
that activities do not lose traces of local symbolic sites
or the community and riverside cultural identity.

It is believed that with such initiatives, community pro-
tagonism in the management of tourist activities can
be strengthened and, therefore, it is believed that it
will be possible to reduce dependence on formal insti-
tutions in the development of activities, as well as in-
crease the strengthening of practices of communitari-
an tourism in Bela Vista do Jaraqui community.

In the scientific field, other studies that can evidence
the economic participation of tourism in communities
are recommended, in addition to further expanding
the direct verification of institutional actions and their
generated results, in order to emphasize and expand
suggestions and directions that improve the effective-
ness of earnings and benefits generated to communi-
ties.
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