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ETICA E TURISMO
ETHICS AND TOURISM

Facaria Alexandre WASSARS

RESUMO

Andlize das relagies entre o &lica & o lurisma, hem
como da umpsttincla do ostude da dtica pele profissice-
mal do metor tuaishco, Cot base em pesquisa lbliografi-
ca, examina brevermenic o coneeite de &fca, bem coma
sugs relagowes com outras ciénetas. Aborda a ehiza profiz-
gional € a deonlolopiz, bem como oz codigos de ética
prafisaona]. Analiza a relevincia do turismo coma pro-
ts3da ¢ atividade ceondmice-social. Enfoca o questio da
chics na educagan globalmenle considerada. Cooelu
zponlands as implicegies da élica no setor do Larisme
¢ ressaliandg o necessidede de o prolissional da Aoea,
em especial o bacharel em lungme, passzir uma 26lida
{ormagio elica

Palavras-chave; Etica: Etiea DProtismonal; Codipes de
Fiiew, Profssional sm Tueizmoe. Ensino de Turisma.

ABSTRACT

This work presents an analysis of the relutionship be-
tween cthics and towrism, 45 well 23 the importance of the
study of cthics by professionals in the tourism sector
Baszed on bibliographic research, it bricfly examines the
concepl of ethics and its relationship with other sciences.
I eddresses professional ethics and denniology, as well as
prafessional codes of condnct 1 analvaes the importance
of tounsm as 4 protessian and as 2o econaruc and soel
activity, and focuses on the guestion of cthies tn educa.
tion when it 12 considered globally. It concludes by point-
g wut the smplications of elhies in the towriam soctar,
eriphasizing the need for o solid ethieal iminng for pre-
fessionals in Lhe arey, especially tounsm graduutes,

[Key words: Fthics: Profossionz] Eihics, Fihizal Code of
Conduct; Tounsm Professional: Teaching in Tourism

INTRODUCAO

() titulo do presente artigo, por si 50, jd fornece
algmma nogdo acerca de seus prncipais objelivos,
quais scjamy; aferir a relagdo entre tica e urismoe ¢,
conseqiicniemente, perquirir a relevincia do estude
da etica no setor do turismo,

C} sgguinte silogismo mspiton a escolha do
tema. bom o o desenvolvimento do trabalho: a) a
ética permein a totalidade das ciéncias humanas sen-
do atualimente reivindicada em todos os setores da
vida {premessa mator): by o turismo, além de ser wma
drea autdnoma de estudos, constinui-se cm profissio
e atividade econdimici das mals pronussoras (promis-
£a thenor), ¢} o urismo nie deve se 1sentar de um
enfoque éfico, sendo imprescindivel o cstudo da éii-
ca pelos profissionais do setor turistico (conclusio).
M partir deste raciocinio, desenvolve-se o artign.

Mos dias amais, a sfica vem fomando lugar de
melevo ndo so em teoricas discusstes acadénucas,
como também nos mas diversos aspectns da vida
condiana

INTRODUCTION

The title of this article alrzady provides o cluc
as Lo its mam ohjectives, which are: to confirm the
relatipnship between ethics and tourism and conse-
guenily, lo investigale the imporiance of the study
of ethics for the tourism sector.

The choice of themg and the development
of 1he praject were inspired by the lollowing svllo-
gism: a) ethics permeates all human sciences, and
is now required in alt walks of life (major premisel;
b) tourism, besides being an autonomons arca
of study, consists of one of the most promising
professions and cconomic activilics (lesser
premasc); ¢ tourism should nol be diverced from
an ethical focus, the study of ethics being 1ndis-
pensable for professionals in the tounsm seclor
{conzlusion). This article was developed based on
this rcasoning.

Nowadays, ethics 1s inporant not onfy in
theorelical academic discussions, but also iy sev-
eral aspects of daily life.
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Se oulrora a £nca era apenas estudada junio i
filosofna, hoe existom diversas pesquisas ¢ debares
retvindizando a éhca em seas moltiplos aspecios,
tois comio: éhica no Direilo, na poitlica, nos negoci-
05, na Econmima, na connunicacio e na ciéneia.

Mo entanto, a conslanie ¢ excessivi Lhvosi-
o da clica gerou v efefto maldlico, qual scja: o
vocabule “élica”™ tornou-se tnvial. Conscgiicnle-
mente. dela wdos Falam. odes a desejuz, mas pou-
cos sabem exataments o que cla é.

F por gque tanio s fala em énca atualmanic?
Respondendo & questio, afirma Zancanaro (1999,
p 3} quc dela ndo se fala por modismo ou idealisme,
Au contfririo, a necessidade de discutir Stica decor-
e de uma quesida de sobrevivéneia,

e fate. A satistazio dos inaiores anscios da hu-
manidade {dignidade. qualidade de vida, felicidade,
realizagdo pessoal) pressupoe indisqutivelmente wm
posicicnanicnto ehco. Posicionamento ético este que,
indubitavelmente, ¢ lambém requerida do profissio-
nal em s, cin cspecial do bacharel em tnnsmo

1.ETICA

Anlisar a ¢lica & seu conceito implica necgs-
sariamente enfocar o questio da moral e, conse-
giienicmente. verificar as difcrongas ¢ as relagdcs
entre 05 dois termos. [sto porque, por vezes, flica ¢
moral sio equivocadamente ratadas como expres-
sdes sindmmas

Eiimologicamente, ética, cim grepo (ethos), sig-
nifica “modo de ser” on “carater” enguanto forna de
vida adquirida ou conguistada pelo homem, Por sua
ver. moral. em latin mos ou mores, quer dizer “costu-
me" on “costuines” ne sentido de conjunto de regras
adepundas por habito (Zancanaro, 1994 p. 3).

Td s¢ sustentou quc & etica nio Sori wi cién-
cia e, portaulo, nio poderia ser ensinada. Estc era o

pensar de Aristdteles, para quemn “este estudo ndio € -

ledrico come o5 oulros, pois cstudanos nde para
saber o que € virude, mas para sermos bons, que de
oulrda maneira ndo tiradamos nenhum beneficio
dela”™ (apud Baroni. 1993 p. 19).

No entante, cortrarzando em parte este autigo
cnlendimenie grepo. quase undnime & a tendsucia
alual dz se considerar a ética como wma verdadeira
ciéncia. Neste gentido, bastante nstrativa ¢ a defi-
NIgAD preconizada por Vazquer (apud Nalini, 1999,
p- 34, para guem 3 2fica & “a cidneia do comperli-
et meral dos homens em socicdade”. ou scja, 4
ciéncia de wma [ornza especifica do compottamenio
Numano. S a CUCH Veln a ser pima CIERCH por pos-
sur lers propnias. método proprio ¢, principalmentc.

In the past. cthics was only sledicd as o
branch of plilosophy. Teday there has been much
rescarch and debate calling for ethics in its muluple
aspects. such as: Leoal, Pohilical, Business. Eco-
uonic, Communication and Scientific ethics

Howeser, this constait and excessive demand
for etlucs has generated a harmful effect; the word
“ethics™ has became trivializcd, with the result eal
evervone talks about i, overyone waldts it, bul lew
know exactly what @t mgans,

Wiy is cihics {alked aboy so much nowa-
davs? In answer 1o this question, Zancanaro (1999,
P30 clains that it is not talked abor because of
Tastuen or idoalism, bul rather, bocanse the need 1o
discuss cthics is 4 guestion of survival,

Needless to say the satisfaction of tie hiph-
est human desires (dignity. quality of life, Lappiness
and personal fulbillment) unquestionably presup-
poses an ethical position, and this posilion is,
withoul doubt, required of tourism prolessionals,
particularly lourisin praduaics,

1. ETHICS

Anabang ethics and 1ts concept necessarily
wrvolves focusing on the moral issue and. conse-
quetitly, conlirming the differences and relatienship
between the two lesms, This is becanse cthics and
marals are somiclimes used ambiguously. as syn-
ANVILOUS CXPICSSIONS.

Ervmaelagically, ethics means “way of being”
ot “character” i Greck (efhos), as the fonn of Life
acquired or won by mman. In e weorals, in Latin
mGE 00 IOres, INCANS “custom” o “cusioms’”, in the
sense of a el of mles acquired by habi (Zancanaro,
1999, n 7).

It used to be held that ethics was nod a scicnee
and Lherefore conld nol be woght. This was the
thinking of Aristatles, according to whom “tlis
study 15 mot theoretical liks (he others, because we
siudy nol Lo fearn what virluc is, but to be pood,
othenwise we wonld derive ne benefil from it (apud
Buroni, 1995, p. 143,

However. in partial contradiction to this
ancienl Greek understanding, {he present ten-
dency 15 almost unanimous in considering erhics
as 4 lrue science. In this sense. the definition
reconunended by Vizquer (apud Malioi, 1999
p. 34 lor whom ethics 15 “1he science of man's
maral behavior in society”, or in olther words, the
science of a specific form of human behavior,
15 very ilusttalive, Efhics hias indecd become a
science wilth s own laws and methods. and in

na
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objeto praprio. E o objetn da ética ¢ precisamente
amoral

Por conseguinte. a ¢tica possui o mesma fun-
o de toda tcoria, gual sea: explicar, esclarecer ¢
investipar wrua deteriinada realidade. elaboraudo
o5 conceilos correspondentes. E sua e5s€ncia seri
“dofinir o5 tracos cssencials ou & e58encla do cont-
poramente moral” {Zancanare. 1999, p. )

Deve-se, desde logo. ressaliar que, come cién-
cla que €, a ¢lica interliga-se com puiras esferas de
pensamento, cis Jque

“nfio hi ciéncia hmmana mone a um enfoque
clico. Em todas as atividades a que o homem
s¢oenlreguc scmpre haverid cspago para o
guestionamento moral, A tarefa de examminar
todos os aspectos $ticos da vida sobre a Terra
€ nos espagos jd conquistados ¢ a conquistar
¢ uma dagueias a que a sabedoria anglo-
saxomica chama de “endlcss task™ — tarefa in-
termundvel” (Naling, 1999, p. 318).

Drai i vez mais reslarem ustificados aiguns
dos ohjetivos do presamte amigo, quals scjamn. aferir
a relachio entre éhica ¢ WSRO &, por consequéncia,
perquinr a releviingia do estudo da ética no sctor do
(T,

2. ETICA PROFISSIONAL:
DEQNTOLOGIA

Como ja restou esclarecido. a élica € a ciéncia
que csluda a conduta do homem em rociedade. Hin
sendo assim, 4 ética “passa a fer lugar em qualgquer
dmbito donde se cxija cumprimento de um dever.
Entfio. tem scmpre relacie com a quabificagio da
conduta huwmana, ditando s¢ os atos sio bons ow
ndo” {Carlin, 1997, p. 37) (grifo nossa).

Mo periodo atual. mveltam as reivindicagtes
de £tica em todos 05 sclores da vida, sepa no Gmblo
piblico, seja no scior dos negocios, seja na estern
das profissdes individualmente consideradas.

Cnianto ao dmbilo pablico,

‘o cidaddo médio passow a ter a percepedo de
gue |...] @ poder piblico aprosenta e peral.
sintomas de acelerada decomposigio (trifico
de influéncias. emvolvimento ein Crime srgani-
zado, pratica generalieada de corrupio), tan-
1w que. seguidamenic, denuncialn-se casos
105 quais sdo violentadas as mais rudimenta-
res nornaseticas” (Carlin, 19497, p. 71

Como exemplo, lenmbre-se que a hustdria brasi-

leira contemporanea regisitou fatos inéditos, comno
a rennncia e cassacdo dos diretos politicos de wm

particular. ts own object. And the object of ethics
1% morals.

Ethics. therelore. has the same fuuction as
cvery (heory, which is: o explain. 1o clarify, and e
mvestipaie a specific reality, elaborating (he corrc-
sponding concepts. Its essence 15 "o define the
cssential fealures or essence of moral behavior”
(Fancanaro, 1999 1. 3)

It should be emplasized thal cthics, beiag a
science. is interrclated with other arcas of (heught,
This 15 because

“no humarn seience is e Lo an clhical fo-
cos. 10 all activities 1o which men dedicate
themselves, there will always be room lor
moral questioning -The task of examinimg
all the ethical aspects of hic on Earth and in
the spaces already conguered and vet to be
congquerced ig one of those things that Anglo-
Saxon knowledge calls an ‘endless lask™
{™aling, 1999, 1. 318).

This statement ance again jushifics some of
the objectives of this article: to confinn tie relation-
ship between ethics and tounsm, and consequently.
to investigate the miportance of the sindy of ethics
for the tourism sector.

2. PROFESSIONAL ETHICS:
DEONTOLOGY

As has alrcady been clarificd. ethics s the sci-
ence of the study of man’s conduct in socicty. Eth-
ics. therefore “has its place in any arca where the
fulfillment of an ohligation is required 1t is always.
then. related (o the qualification of himman conduct.
dictating whether actions arc good or not™ (Carbin,
1997, p. 37) {our ciphasis).

MNowadays, etbical claims are propument in all
walks of lile: the public domain. the business sector.
and the individual prefessions,

In the public domein,

“the average citizen is beginning to percerve
that [...] the public authoritics ure showing. m
general. svmptoms of acceleraled decomposi-
tion (Iralfic of influences, invelvement in
organized crime, goneralized practice of cor-
ruption), so nuch so thal he is mercasmgly
denouncing cases which violate the most ba-
sic cthical norms™ (Carlin, 1997 p. 715

It should he remembered. for example, that
contemporary Brazilian history has recorded provi-
ously hillle-known facts. such as the resignation
and annulment of the political rights of 4 President

(H]
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Presidente da Repablica e a recenie cassacdo de
mandatos de parlamentares

No setor dos nggocios, a ética também vem
sendo considerada de primordial importincia. wma
VEL QUi

“AS pessoas ¢ as companhias que obtém mai-
OT sueesso $40 aquelas que encaram a ética
conm seriedade, || Administradores &ticos e
negdcios éticos tendem a merecer mais confi-
anga ¢ consideracdo e a enlrentar menos res-
seutimento, ineficiéncia, questoes judicials ¢
interferéncia governamental. Etica é simples-
mente um bom negicio” {Sclomon ¢ Hanson,
[1997], p. 8} (grifo nosso),

L, por fim, na csfera profissional, a ¢lica tor-
nou-s¢ preccupagdo constante. Tal {ato deve-se
principalmente 4 tomada de consciéncia de que
“qualquer falta ou incidente élico, envolvendo nm
prefisstonal repercutird negativamente para toda
classe avs olhos da populacio, peranda uma des-
confianga generalizada a todos os profissionais da
arcy” (Lima, 1999, p. ). Essa preocupagio tem s¢
tornade relevante também em decarréncea da
veicnlagho constanic de questdies Stico-profissio-
nais pelos mais diversos meios de comurnicagio.

Se € premissa elementar que todas as profis-
s0cs reclamam ym proceder ético, a questio da
gtica profissional naturalmente sobrelsva-se em
relevincia.

D¢ forma sintética ¢ desprovida de excessive
rigorismo, expde Lima (1999, p. 15) que “a ética pro-
fissional & wma parte da ética geral {ciéncia da con-
duta) relacionada aos diversos tipos de trabalho na
sociedade”

Visando cootdenar os deveres inerentes as
mais diversas profissdes, convencionou-se utilizar
a expressio deondolosia,

Como conceitua Pastora, a deoniologia desig-
na o conjunie de regras e principios que ordenam a
conduta de um profissional (apud Carlin, 1997, p.
32). Por sua vez. Builclan a define como “a ciéncia
que trata dos deveres a que sdo submetides os com-
ponentes de uma profissio’ constitnindo-se 1o
conjunto de preceilos que regem a conduta de pes-
50a: pertencentes a profisstes organizadas em
corporagies (apud Carlin, 1997 p, 32).

Compreendida a deontologia como s teoria
dos deveres de uma profissio, faz-se mister que
toido o profissional conbeca plenamente tais obriga-
¢iies antes de iniciar seu oficio (Carlin, 1997, p 35)
Sun, pois vacilante seria o exergicio de determinada
profissao sem o conhecimento prévie das rogras
morais ¢ unidicas a cla increntes,

of the Republic and the recent annulment of parlia-
mantary mandates.

In the busingss seclor, cthics is also begin-
ning o be considered as being of nrmost impor-
tance. i that

“The maost suceessful people and companies
are those who face ethics seriously |...|. Ethi-
cal adminisirators and ethical businesses
iend to command more confidence and
consideration and sulfer loss resentmenc, in-
efficiency. legal problems and government
interlerence. Ethics is simply good business™
(3clomon and Hanson, [1997), p. &) (our
emphasis)

Finaily, in the professional area, ethics has
become a constant concern. This is marnly due
to the growing awareness that “any breach of
ethues or cthizal incident involving a professional
will negatively reflect an the whole group in
the cves of the papularion, penecraling an overall
distrust of all professionals in the fizld” {Lima.
1999, p. 8). This concern has also become relevant
s a result of the constant (ransmission of ethical/
professional issues by various communications
media.

if it 15 considered 4 basic premise the fact that
all professions require ethical practices, the issue
of professional cthics naturally becomes extremely

imtiportant,

Lima (1999, p. 15) stawes. in 4 sunmary way and
without excessive rigorousness, thal “professional
¢thics is the part of gencral ethics (the science of
conduct} that js related (o the various types of work
i society”

The expression deontology is conventionally
used to coordinate the obliganons inherent to the
maty ditferent professions.

Accordmg o Pastora’s concept, deontology
designales a set of rules and pninciples that govern
4 professional’s conduct (apud Carlin, 1997, p. 32),
Buffelan, in turn. defines it as “the science that
deals with the obligations to wluch the members of
a profession are subject’; consisting of a set of pre-
cepts thal govern the conduct of members of pro-
fessions thal are organized into corporations (apud
Carlin, 1997 p 320,

If deontology 15 undersiood as a theory of
professional obligations, it is necessary for all pro-
fessionails 1o have full knowledge of these obliga-
tions before starting their careers (Carlin, 1997, p,
35). This is because practicing a specific profession
without prior knowledge of the moral and legal rules
nherent to it is an extremely unieliable practice.

T
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Mo dmbite das profissdes regulamentadas. a
£tica ¢ regulada por Cédigos de Euca Profissional.
Prova disto ¢ a propagagdo de codigos deontold-
greos de diversas calcgorias prolisstonais, como:
advogados. médicos, engenheiros, dentistas, jorna-
listas. dentre oulros.

A institnigie destes codigos intenta, dentre
oulros objetives. a perleita agde ¢ condula do pro-
fissional em ¢ada caso concrelo. ¢in sua Tespeciiva
irea de aluagio

E nogAn instintiva que, em cada setor profissi-
onal, existem deveres éticos nio sb em relacio aos
denuns colegas de classe, como também em relagio
aos clientes efou conswmnidores dos S2rvigos pres-
tados. Por tal razdo, og codigos deontolégicos
paden ser divididos e direilo interno e externo,
assim entendidos:

Dy ponto de vista interno, estas compilagics
constituem, antes de tudo, nma regulamenta-
cdo da concorrédncia entre individuos que
exercarn a mesma profissio (por cxcmple, ad-
vogadosy. Os deveres do profissional con-
cernem a Ordem € aoz colegas.

“Seb o aspeclo cxicrno, a deontolegia visa
A repercussies a respeilo de pessoas estra-
nhas 4 profissio ¢ cuyjo destino assegure o
bem funcionamento de um servigo de interes-
se peral, dando ao pablico garantias” (Carlin,
1997, p. 36).

Preleciona Carlin {1997, p. 129), com clareza
impar, que

“para que haja uma falta disciplinar, os eddi-
gos de deontologia exipem que haja uma liga-
¢d0 com a profissdo: este lame serd direte
(falla proftssienal propoaments dita) ou indi-
reto (quando bi uma repercussio sobre 3 lyn-
gio, por exemplo, por faltas na ordem privacda).
Estas duas categorias de infracoes disciplina-
res devem se encontrar inseridas nos dife-
rentes textos deontologicos™ (prifo nosso)

Desta explanagio resulia que o profissional
passut ohrigacies deontologicas de ordem privada
¢ obngagdes deotologicas de ardem profissional,

3. TURISMO: INDUSTRIA
E PROFISSAQ

O wrismo ¢ wna das atividades econdmicas de
nuior relevancia na aluahdade, seta no dmbilo local,
nacional ou internacional. Alguns dados apresenta-
dos por Naisbitr, em 1994 bem indicam a complexi-
dade e 3 impertdncia do s2tor:

Within the regulated professions, ethics is
poverned by the Professional Codes of Conduct.
Proof of this 1s the propagation of deentological
codes of varigus professional groups, such as: law-
yers, doclors, enpineers, dentisis and pournalists.

One of the ohjsctives of the mstitution of
these codes is to achieve perfecl professional prac-
tices in cach concrete case, within ils respectrve
ficld of operation

Il is an instinetive idea that each professional
sector has its ethical obligations, not only in rela-
tion to other colleagues, but also in relation to
the clients or consuiers of the services provided.
IFor this reason, deontolopical codes can be divided
inte internal and external rights, which can be un-
derstoed as follows.

“From the internal peint of vicw. these compi-
lations constituie, above all, a regulating
of the competition between individuals
practicing the same profession {for example,
lawvers). Professional obligations relate to the
Professional Order and o colleagues.

“Wilhin the external aspect, the aim of deon-
lolopy is to influenge people who are not re-
lated to the profession and whose objectives
assure good practice of a service of peneral
intetest, piving guarantees to the public”
{Carlin, 1997, p 36).

Carlin (1997, p. 129} teaches, with exceptional
clarity, that

“in order for there to be disciplinary miscon-
duct, deontological codes require thereto be a
connection with the profession: this bond will
be direct (actual professional misconduct) or
indirect (when there is an influence on the pro-
fesgional practice, due to misconduct of a pri-
vate nature for example). These two categories
of disciplinary misconduct should form part of
differemt deontological texts” (o engphasis).

The result of this explanation is that the pro-
fesgional has deontological obligations of a private
nature and also deontological obligations of a pro-
fessional nature

3. TOURISM: INDUSTRY
AND PROFESSION

Toyrism 15 one of the most importanl eco-
nomig aclivitics loday, be il at local, national ot in-
ternational levels Trata presented by Naishitt in
1994 clearly shows the complexity and imporiance
of the sector.
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O Lurismo coproga 24 milhdes de pessoas
no munde [ ] wializande 16,5% da forga de
trabalho plobal. O (urisme € o sclor que mais
coutribin para a cconmma do mundo, produ-
zndo [..] 1,2% do produto nacional bruto
mundial. O turisme € o muior gerador de recei-
tas de impostos. no valor de 635 bilhics de
ddlares. O turismo ¢ a mator indostzia do oum-
do em termaos de produciio bruti. que se apro-
xima dos 3.4 trithdes de dolares, coresponde &
%% de 1odes os dispéndios dos consnmi-
dotes, 10.7% de todos os investimentos de
capital ¢ 6,9% d¢ todos os gastos governa-
micntais™ (apud TRIGO, 1998, p. 199,

Uin dos fateres que contrbuiu para que o se-
tor atingisse 12 patamar foi indubitavelmente a cle-
vagio do poder aquisitivo ¢ o aumente do tempo
livre de uma camada social que, até recentemente,
encontrava-sc desprovida destas condigoes, Dessa
forma, atualmente.

“a maiovia das pessoas dos paises desenvolvi-
dos, ¢ wm numera significativo daguelas dos pai-
ses em desenvolvimento, [€m realizado viagens
turisticas wma ou VATIAS voioes ao ano. Assim, o
turismo jando ¢ uma precrogativa de alguns
cidaddos privilegiados; swa existéncia € aceita
¢ consiitui parte integrante do estilo de vida
pard um nimero crescente de pessoas em tode
o mundo” (Ruschiann, 19949, p. 13) (znfo nosso).

Dai porgue a constante alusdo a nma indis-
tria do turismo, scia considerando o torme " indds-
g™ motaloricamenls — para aqueles que o definsm
AP Comng L processo por meio do qual 3 maté-
rig-prima £ |manslormada om bens de producio e
consung {delnigio clissica do indistria) -, seja
cmpregando-o de forma mais abrangente, como faz
Waliabh (1988, p. 5» '

“0 turismo € uma destas novas industnas ca-
pazes de propiciar um rapido crossmento cgo-
nonuco em ofertas de empreges, renda, nivel
de vida e ativagiio de outros setores produoti-
vos || Ademais, como sctor gomplexo que ¢,
inclui indistrias no sentido claszico do erm,
como as de artesanato ¢ ‘souvenirs”. O aloja-
menta ¢ o transporte tambem s3o0 considera-
dos econmnicanente cotno indigsiriag”

Dignte desta enorme relevincia scondmico-
social do tursmo, torma-se "evident: & necessidade
de preparar os profissionais da drea. sob pena de os
prejclos ficarem comprometidos & com sua opera-
cionalidade prejudicada em virtude da falta de pro-
fissionais ¢ficientes” (Trigo. 1928, p. 19,

FPor comscguinte, clarc estd que o turismo
nao & apenas wnd indostria on uma das afividades

“Tour:sin eimplovs 204 million people world-
wide |... | totading 10.6% of the global work-
force. Tourism is the sector that most
contribuees to the world s economy, produce
e .| 10.2% of the werld's Gross MNational
Product. Touris 15 the largest generator of
imoome fax, generating 035 billien doflars.
Tounsm is the world’s largest indusiny in
terms of gross production, almost 3.4 trillion
dollars. and accounts for 10.49% of all con-
smer expenditure, 10.7% of all capital in-
vestments and & 9% of all zovernment
spending” (apud Trigo, 1995, p. 193,

One of the factors that has contribuled (o the
seclor gehicying this position is undoubledly the
increase in buving power and [ree lime of 2 social
level that until recently. did net have these condi-
liens, Nowadays therelore,

“the majonty of people from developed coun-
triey, and a signtfigand munber of those from
developing countrics, have made jourmneys for
LOUristL purposes once of several fites 3 vear
Thus, lourism is oo Jonger the prerogative of
a lew privileged citizens; ils existence is
widclv-accepled and forms an integral part of
the lile-style of a growing number of people
around the werld” (Ruschimann, 1992, p. 13)
{our cinphasis)

This is why constant reference 15 made 0 a
tourism industry by those who define tourism
as merely a process by which the raw-material
is transiormed into production and consulner
woods {the classic definition of industry)y, whether
the term “industey™ is used in its metaphorical
sense, or in & more seneral way, as it is by Wahab
(L9HE, p 30

“Tourism is one of those new indusiries that is
able to provide rapid econotc prowth in
terms of job offers, income. standard of living
and stmlation of ofhgr productive sqctors
[...]. Furthcrmorg, boinp 3 complex sgeior, if
ingludes indusirics in the (raditional sgnsc of
the torm, such as those of handicrafls and
souvenirs”. Accommdation and transpor] ane
alse scen as indusirics from an coonomic
point of vigw'

Considering the imnajor oC10-2CoomiIc mnpot-
Latwce of tourisin, the “necd w prepare professionais
in 1l feld, whose projects ate under threat af being
compromised and whose performance is being
projudiced by the lack of ellicient professionals. s
evidend” (Trgo, 1998, p. 19)

Ir 1= clear, therefore, that toarism 15 more
than just an industry or ene of the most important
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coonduucas mais impotiante dos dias atuais. Ao con-
iriria, também deve ser considerado wna profissio
gue levia como finalidade o descmpeinho de wns fun-
gile Mrelacionada com g imlenzificacdo do contato Lu-
ko £ da tlegracio social dentro da un pafs oo entre
vAres paises, assim coma o incremento do desenvol-
vimenio social @ econdmicn” {Wabab, 1988, p. 53,

Estas oborvagfics siin necessarias haja vista
que a énca ¢ imprescindivel ao lunsmo. seja conee-
bendo-o0 coma indisiria, scja enlendendo-o como
profissio (vide abaixo).

4. A ETICA NO ENSING
DO TURISMO

4.1 O Papel da Etica na Educagiio

Antes de focalizar o tema da importancia da
erica no setor turistico = ¢ parficularments ne ensi-
no do turnsmo — wrpe fazer algumag consideracbes
zenéricas a respeite do papel da doca na cducacio.

Se outrota ¢ entendua que a inclusioe de disci-
plinas como “educagiio mneral ¢ civica” no curricnlo
escolar era o suficiente para wna razodavel formagio
£tica, g concepeio atual dos educadores feliamente
parcce ¢star se alterando. Como conscqidénca. a
élica vem assumindo posigio de relova con todos os
niveis de instrugio.

Sustentande que a &ica ¢ assunto para todas
as idades ¢ que mesino a5 criangas devem receber
nogoes de posmira compativels com as necessida-
des de convivéncia, feciona Nalini (1999 p. 195)
que., “assim coma o aprendizade teenico ¢ uma gra-
dual evolugio sem previsio de erma final, assimi-
Lar comeciios éticos € empenhar-se em vivencii-los
ideve ser tareda com a duragio da vida” (grifo nosso).

Mo enlante, deve-se ressaltar que vao ¢ o cn-
sing da ética se desprovido de exemplos concreros
- on pior, 52 em conlradicio com Lais cxemplos
tnépame numa sociedade compelitiva e muilas vezes
destituida dos mais clomentares valores éticos.
Dai as sabias ¢ proficuas reflexdes de Castro (1999,
p 21

“Urn livte recente de Robert Coles {“The Maral
[ntelligenee of Children’} mosira o julpamento
moral coma uma forgy constante na cabega dos
Joveng, Ao contrario do que se pensa, ses coni-
porfamento anti-social ndo resulta de auséncia
di prevoupaedes com o certo & 0 crrado, masde
conflitos entre comportamentos ohservados no
mundo gue o8 cerca. Mos, os adultos, conliin-
dimos a cabega dos jovens cont Nosso CompoT-
tamento hipdcrita ou imoral, 08 jovens nido

cconemic aglivilics nowadays. Tt should also be
cousidered as a profession whoss w1 1o petform
a function “related e the ndensification of luovan
conact and sacial mitegration wrilion @ counley or
between varoos conntries. as well as hic increase
of social and cconomic development™ (Waliab,

1985, p. 5)

These observations are csseotial. simce ethics
1& 1dispensabls do tourism, whether it is vicwed as
an indusiry or as o profession (sec below)

4. ETHICS IN THE
TOURISM EDUCATION

4,1 The Role of Ethics in Education

Belore focusing on the imporiance of cthics
for the tourisim secter. and especially teurism educa-
tiom, it is necessary o make soms generic consid-
erations regarding the role of ethics in Education.

While in the past it was believed that the inclu-
ston of disciplines such as "civil and moral educa-
tion™ in the school curnculum was sufficient for
a reasonable ethical troiming, educitors’ concepts
nowadays appear, fortunately. to be changing. As a
cousequence. clhies s asswming a promunent posi-
tion i afl levels of education.

Maintaining that cthics is a subject that is
switatle tor all ages, and that even clhialdren should
be taught about the conduct that 15 required fior nor-
mal spcial mieraciion, Nalini {1999, p, 19%) eaches
thal “just as technical learning is o gradual evolu-
tow, with no prediction of the fngl 1erm, assimilat-
ing ethical comcepts and attempting t0 act them ol
should be a life-long task™ {our emphasis).

It should be emphasized, however. that the
teaching of cthics isin vain ifit lacks concrele cxam-
ples - or oven worse, if in contradicts those cxam-
ples - it a cempelitive sociely m particular, the
maost basic ethical values are often dismissed.
Hence Castro’s (1999 p. 21) wise and prolitable re-
flection:

*A recent boek by Roberl Coles {The Moral
[ntelligence of Children™ shows that moral
judgment is a constant force in the minds of
voung people, Contrary to belief. their anti-
social behavior does not resedt From a lack
of comeern with right and wrong, bt from
conflicting behavior observed in the world
around them. We. the adults. confuse vouny
peoples” mingds with gur hypecritical or im-
igral behavior, Teenagers are nat amoral or
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g0 aorais ou imorais, mas chocados com as
conir :l(llcﬂui yue ]II'LHLI'ILIJ.I'I!I Entig, trata-se

ga. ndo planta-la” (grifo nosse),

Mo mesmo sentido 580 o3 entendimenios de
Malind {1999, p. 195-19G):

“Amelhor ligio ¢ o exemple. Temos Calhasdo ao
legar A joveniude wm modelo pobre de convi-
véncia Estamos nos acostumando a wmg soci-
edade cpoista. hedonista, imediatisia ¢
consumista. | .| Nio se pode esperar de csco-
lares cujas mics quuse se apridem Asicamenic
na dispiia de vaga paca estacionar scu carro 4
saida da cscola venlim a se porlar clicaments
quancdo adulies. Nem se aguarde que os filhos
de pais que lesam o fisco, seus cmprepados ou
patrdies, que s referem a honestidads como
um atribolo dos loles, venham ne Riluro
constituir modelos inerais™ (grafo nosso)

Mo entante, & por obvio, a responsabilidade
pelos cxemplos ¢licos & lambém das instituigdes de
ensing. Islo porgue

“ps5 alunos ndo apretdem civismo em anlas de
¢ivismo, mas em uma escola que pratica fusti-
¢a, tolerancia, cgilidade e generosidade. Os
alunos aprendem pelo gue a escola pratica
muito mais que pelos sermdes em aula. A cs-
cola tem de ensinar pelo exemplo. Se ¢ profes-
sar trata o aluna rico de forma diferente de que
trata o pobre, Galece o aprendizado de cqinida-
de. Se o professor chega atrasado. a ligio de
pontualidade vai na diregdo oposta™ {Castro,
L9909, . 21) (gl nosse)

elas razdes ora expendidas, conclin-se ja nio
ser nais possivel falar em educagio sem qualquer
enfoque da ética. Pois, e utilizando-se dos ensi-
namentos do Instituto Paulo Freire {1999, p, 13, ac
tratar dos conceitos de inter-transdisciplinaridade ¢
transversalidade nos novos pardmetros curricula-
rés, impossivel deixar de ressaltar que

“p tema transversal fundante & & Etica. Nio

podemos apresentar ¢55¢ 18ma Come uim vel-

dedor de roupas que die “tenho sgui camisas,

calgas, blusas e também roupas’. A diversida-

ile culinral, 0 meig ambiente, 8 sexunalidade, o

COBSNMD cte. 530 temas Mrmessa-:lus pela Eti-
lang AE e

muuummm {Instinato Pau-
lo Freire, 1999, p. 4) (grifo nosso).

immoral, but are shocked Iy the contradic-

tions they face. M is a qucstion, then, of Creat

: ltivate the cthical

10 plantic” {onr criphasis).

Stlarly, Nalini (1999, p 195-196) is of the
opinion tat.

“The hest lesson is by example, We have failed
by givine voung people 2 poor mixiel of social
interaction. We are accustomed to a selfisi,
hedonistic, instant, consuming society. |. ]
Pupils whose mothers practically phvsically
assanlt each other fiphting over a parking
space at the school gates can hardly be ex-
pected to act ethically when they bzcome
adults. Neither can the children of parents
who cheat on taxes, their workers or their
bosses, or whe talk about honesty as a fools
game, be expected to becoane models of moral
conduct 1 the fumire™ (onr emphasis).

Hawever, il is obmnously also the responsibil -
ity of the teaching inslitulions (o provide cthical
examples. This 15wl

“students do net learn te become good cin-
zens incitizenship classes. but in a schosl thal
practices justice, tolerance, eguality and gen-
crosity, Studends learn much more from what
the school practices than by ¢lassroom ser-
mons. The school must teach by the example,
Il the teacher treats nch students differently
from poor ones. the lesson in equality has
failed. If the tzacher arnves late. the lesson in
punciluality goes 1n the oppostte direchion™
{Castro, 1994 p. 21} (our emphasis)

For the abaove reasons. il can be concluded that
it 15 no longer possible 1o speak of Education without
any focus on ethics sinde, 1 use the teachings of the
Faulo Freire Insutute (1999, p 1), 1t 15 impossible not
to emphasize. when dealing with concepts of inter-
transdisciplinary and tramsversality in the new cur-
ricilar paraniciers, that

“the basic transversal theme is Ethics. This
thems cannol be presented like a clothing
salesman who says: "1 have shirls, rousers.
blouses and also clothes’. Cultural diversity,
the envirosipent. sexuality, consumption efe..
are all themes toached by Ethics, Ethics s nof
ius | | G | |

forms part ot all themes™” (Paulo Freire [nsie-

tute, [999 p. 43 [our emphasis).
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4.2 lmplicagdes da Ltica no Turismo:
Codigos de Etica

Como os demais setores da atividade econdmi-
£a, o hursmo nao estd 1sento de sitnagdes e compor-
tameidas acdices, Para comprovar esta assertiva,
reporar-se-a ans (18s principais géneros de emnpresas
mristicas, ou seja, aquelas gue integram o chamado
tripe bisico do turismo. a saber: agéncias de viagens,
hiotérs e transportadoras.

Como utita das bases da atividade turistica. as
empresas dz agenciamento de viagens dever, obvi-
amenie, pautar-se pela érica, tanto em suas relagdes
COIN OUlras AgENcias, como em suas relagdcs com
consumidores ¢ fornecedores. A cste respeito,
Wahah (1988, p. 207) ¢ enfitico e preciso:

“A profissdo do agente de viagens bascia-se na
confianga, de wn lade ¢ a confianca dos viajan-
tes, que geralmenie pagam adiantado ow contra
a4 sinples garantia de servigos (um preduoca)
que ndo véem, ¢ cga qualidade seria dificil de
Jjulgamento a posterioti: confeanca dos fornece-
dores (vmpresas de transporte e hotés) que
fornecem o0s seus servigos a crédito para pos-
5085 que ndo sho direlamente proprietarias e
que acaitan reservas normalinele sem mesmo
garantias de ema taxa minina de ocupagio

“Este Fator, somado 4 complexidade das snas
atividades ¢ 3 imensa variedade de servigos
olerecidos, torna esta profissio um dos selo-
res mais delicados e importantes da inddstria
do turisma” {prifo nosso).

Ainda quanto  relagdo cutre as agéncias de
viagens ¢ a confiabihidade, leciona Andrade (1905,
p. 197-198):

“Poucos percebem, mas as agéncias de wia-
ECTIS pOSSuSm importante missdo no mundo
mnederne: iestemunham — de forma permanen-
te & estavel — 4 existéneia da confianga nos
oulros empreendimentos e apresentam alto
indice de confiabilidade por parte deles [ ],
For 1ss0 0% agentes 80 trabalham com produ-
s confidvels ou que eles mesmo conhecem.
Do contriric expdem-se a riscas que podem
leva-los a ruing comercial e moral, além de atin-
gir a repulagdo de todos ou de grande parnte
dos profissionais do setor”

E. a0 se falar cm conlianca, csti-se diretamen-
te falando em ética,

Face ao relevo do tema ¢ visando promover
valores élicos e padrdes técnicos a serem observa-
dos pelas empresas do setor, a Associagio Brasilei-
ra das Aggncias de Viagens - ABAV aprovou, cm
1992, o “Cadigo de Etica do Agente de Viagens'”

4.2 Ethical Implications for Tourism:
Codes of Conduct

Likg other sconomic seolors, tonrdsm is not
cxempl from unethical situations and hehavor,
To confinm this assertion, 1 refer (o the three main
tvpes of touristn companics, i.e. those that form the
so-called basic tripod of {ourism; mavel agencies,
hotels and transport services,

Ax one of the bases of tourism activity, travel
agencies should obvieusly be guided by ethacs, not
onlv in their relations with other agencics, bue also
in therr relafions with consumers and supplices,
Wahab (19883, p. 207) is emphatic and clear conceme
ing this subject:

“The profession of travel agency is based on
trust; on onc hand is the trust of travelers,
who gensrally pay in advance or in exchange
for a sinple guaranics of services (a product)
that they do not scc, and whose quality is dil-
ficult to inter: and on the other, the trust of
suppliers (hotels and transport services come
panies) who supply scrvices on credit for pec-
ple who are not direct owners and wlie usnally
accept reservations wrlhoul eveu the puaran-
tee of @ minithum occupation ralc.

“This factor, added 1o (he complexity ol ils
activities and the huge variety of services ol-
fered, makes this profession one of the most
risky and important sectors in the toarism
industry™ {our erphiasis),

Still on the subject of the relationship beiween
travel agencics and reliability, Andrade (1995, p.
L97-198) iwaches that:

“Few realize it, but travel agencies Lave an
important mission in the modern world: they
testify - in a permaneot and stable way -
to the exisience of trust i other companics
and show a bigh lavel of reliability on their part
|...]. This is why agents only work with reliable
products or oncs that they know themselves.,
Otherwise, they expese themselves to risks
that could lead to commercial and moral ruin,
besides negatively affecting the repnation
of all. or the majority, of professtonals of the
sector”

When speaking of trus(, we arc dirceily refer-
ring to ethics

In view ol (he imporiance of the theme, and
with the aim of promoting cthical values and techud-
cal standards 1o be ohserved by companics in 1he
scctor. the Brazilian Association of Travel Agencies
(ABAV) approved, in 1992, “The Trave] Agents’
Code of Conduct”
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Esie Cadioo arrolou as sceuintcs infrghes cli-
cils das apgéncias do visgens: avillamento de pregos.
repasse de comissoos a free-fancery’” ¢ consumido-
es, olvrta de vantagens predarorias em licitagoes,
oferta de condigies de prego abaixo do preco de cus-
to, alicianmento de clientcla. pagameantos a funcionEn-
0s de ouiras agéncias sem conhecimenio de¢ scus
dirigentes, e prestacio de infoniagoos HKCOTTetas so-
bre concommentes (atlign 42).

Ademais. o Codigo da Etica do Agente dz Via-
oens visou disciplinar 4s relagocs das agenczas entre
si (arlipos 10 a 17} ¢ as relactes com forncocdores
{artipos 18 a 247 e com consunnidores (amiges 25 a 34},

As empresas hoioleiras, comno elemente de
crucial impertincia no setor turistco, tambéne de-
vem pautar suas relagoes pela érca.

A par disso, ¢ analogicamente ao que se den
com as agdncias de viagens. a Associacio Brasilsita
da [ndastria de Hotéis — ABIH aprovou. em 1992 o
“C6digo de Etica da Hotelaria”

Foram consideradas iolracles élicas as se-
guinleg ocorréncias. aviltamento de pregos on de
condigdes para pagametio, recrutamento & selegio
de pessoal junto a concorréncia com abuso de po-
der ccondtmico, oferia de vantagens predaorias cm
licitactes, aliciamento de clicnicla de concorrentes,
e presiacao de informactes depreciativis o i0oor-
retas sobre concorrentes {artigo 19}

Tamb¢m analogicamente, ¢ Codigo de Elica
da Hotelana tratou das rclagdes entre as empre-
sas hoteleiras entre 21 (artigos 92 4 16) ¢ das rela-
goes con agéncius de viapens (arfiigos 17 a 21,
organizadoras de eventos {artigos 22 a 27), locado-
ras de aulo-verculos (artigos 28 a 309 e cotn o publi-
co{artigns 31 4 38).

Uma andlise ainda que superficial desses dois
codipo de élica comprova o gue acima [or consigna-
do no seetido de que. em cada setor. hi devercs ¢ii-
cof ndo 50 em relagio aos demais componcnles da
classe. comno Bunbém em relacio aos clientes c/on con-
sumidores dos servigos prestados (vide topico 2).

Por fim. as empresas transporiadoras turist-
cas da mesma lorma nio devem se exoncrar do coin-
promisso ético.

Tomando como exemplo as corpanlnas agreas.
pode-se questionar sua postura ¢lica para com o con-
snmdor em, no minime, duas steaches. cujes Casos
concretos 830 evenmialmente divnlgados pela inidia:
a) nos casos de “overfooking ) on sgja, a discutivel
pritica de efetuar mais reservas do que s assenlos
dizponiveis ma acronavs, visande obler-se une naion
acupacio nos voos: by nos casos de porda olou ex-
travio de bagapem, quando o atendimento 40 usuano
lesado nem sempre € dos mais cordiais

Thiis Code lists the following as violatiens of
ethical conduct by travel agents: lowering prices.
paving commissiol: 1o fres-lancere and consumers.
offering predatory advantages in lenders, ollering
price conditions below the cost price, enticing cli-
ents, paving stalll of other agencies without the
knowledse of their managers. and giving imeorreel
information gbout comnpetitons (artcle 41,

The Travel Agents’ Code of Conduct also
ams 1o regulate the relstionships between agents
(articles 10 to 17) and their relanonships with
suppliers (arficles 18 o 243 and consumers {arti-
cles 23 10 3.

Hotel companies, as a crucially imporlant cle-
ment of the 1eurism sector, should also use ethics (o
puide their relationships.

Likewise, based on {lic experience of the travel
agrencies, the Brazilian Association of Hotel Indus-
trics { ABIH) approved. in 1992, ~The Hotel hanag-
ers” Code of Condoct”

In it, the following ocourrences are lisled as
violations of cthizal conduct: lowering prices or
conditions of payment, recrnuting and sclecung
slaff from the competition by abusing cconomic
power. offering predatory advantages in tenders,
britemg competitors” cliznis, and giving depresiat-
ing or incorrect information aboul competitors
(araclc 393,

Like the Travel Agents’ Code of Conduct,
the Hotel Managers® Cade of Conduct also deals
wiith the relationships between themselves and
ather hoiel companics (articles 9% to 163 and their
telationships with travel agencics {articles 17 1o
210, evenl organizers (articles 22 to 27), <ar rental
companics (articles 28 10 30) and the public (ari-
cles 31 1o 38

An analysis of these iwo codes of cthics.
while stiil superficial. proves, as stated above, 1hal
in each sector there are cthical abligations not only
n relation to the other members of the industry. but
also in velation o the clents andior consumers of
the services provided (see topic 2.

Finally, tourism transport services companics
should not be cxempt from ethical obligations.

Using as an cxample airhne companies, their
cihical position towards consuners is questionable
in at Jeast two cases. which have heen broadcast in
the media: &) cases of overbeoking, Le. the debat-
able practice ol acoepting more reservalions than
available places al the aircrall in order to ¢nsurnc
fuller oconpation of scats on flights: and b) cases of
loss of luggage/luggage sent (o the wrong destina-
tion, when attendance w the aggrieved customer 15
not always palite
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Sublinde-se gue tais ocorréncias — que podem
tmibem gerar implicacdes na drbitz juridica — sio
parliculannents mais graves as suas vitmas (0%
consnmideres) 4 quo 0188 e sua grande malaria,
estin a desfrtar momemos de laser ¢ descansa

Face a0 cxpostie, ndo i coma deixar de frisar
fque a aluagio das emprezas turisiicas deve sor
mircada pela glica, scjd nas relaghos onlre 51, scja
nas relacdes com consimnidores ¢ fornecedores,

4.3 A Etica e o Profissional em Turisma

Uma vez demonstradas as intimas implicacics
da etica com o selor urighco ¢ suas cmpresas, deve-
se enfocar a guestao da impondncin da dlica na for-
o do profissional cmn lurisie individualmenic
considerado.

As consideraches abaixo formladas aplicam-
se ndistmtamente a tdos os profissionats ahuan-
tes no sctor. Mo entanto. lentar-se-d direcionar Lais
consideragics ao cnging do wnsme e, conseqien-
temente, d formagdo do bachare] propriamente dito.

Assim como se falon na confiabil:dade — .
pottante, na ética — das empresas lurislicas, ¢sio
atrnbuto tambem € considerado fundamcutal ao pro-
fissional e lurismo.

Para demonstrar como csia preocupagio &
concreta, cxemplifique-se com os resultados apon-
Llados par wina pesqoisa realizada em 1992, no Reing
Linido, o empresirios, indapando o que cstes
csporavaim dos alunos egressos dos curses de -
rismp, Lim dos pontos levantados foi o scguinic:
“Muitas empresas ssperam encontrar graduados
com cardter e personalidade além das habilidades
académicas™ (Cooper apud Trigo, 1998, p. 173).

A propria dumensdo gue a atividade Luristics
vem ocupando 34 serla armumento suficiente 4 exi-
péncid deo ey rigida formuaciio ética do profissional
o setor. Estimativas da Organizacio Mundial do
Trabalho indicam a necessidade de cerca de 100 mi-
Ihdes de profissionais em todo o munde (Trigo,
1998, p 209 Diante deste quadro, ndo duve cspan-
tar a rapida expansio dos cursos supenores de tu-
ristuo noe Brasil, desde o surgimento do primeiro
curso, em 1971, alé os diasg do haje.

Tais Friores uma wer miis relorgam a nocessi-
dade de wm denso contoido Slico na formacao da-
gueles que atvardo ng selor. Analisando o cnsino
para o turismo. Bacal (1996, p 18} leoc as scpuinics
consideragtes, que Boin demansiram a respansabi-
hdade que as insttuigdes universilarias possucn
ni [ormacio do bacharz] en turisme.

Il is sireseed thal such oconrrenees = which
iy also genermic inplications of a legal nature - are
Iore serions [or thewr victims (e consumets) who, iz
e roagonty, are eiyoving perads of leisuee and rest

Due io the above, it grust emmphasized that the
actions of tourism companies should be marked by
cthics. both in their relationships ameng them-
sclves and in their relationships with consemcrs
and suppliers.

4.3 Erthics and the Professional
in Tourism

Once the far-reaching implications of ctlics
on thg tourist scotor and companics with it has
bz demenstraicd. the imporiance af clhics in the
lraiming of tourtsm professionals 15 individuals
shonld be [ocused oo,

The considerations set out below can be
indiseriminately applied to all professionals oper-
ating in the sactor. However d4n attempt is made
to sleer these comsiderations towards Lourism
education and consequently to graduate iraining
Jrev s,

Ag i e case of irusl — and (herefore cthics -
in founsm companics, this atizibuls s alse consid-
crod fundamental for 1he lourism prolessiowal.

To demensirace how real thic concern 15 ex-
amples arc 1aken from tescarch carricd oot in the
United Kingdom in 1992, in which businessmen
were questioned concerning (heir expeclations of
graduates ol lewrism courses. (ne ol Lhe points
which arose was that: “Maiy companics hope to
lind graduates with characier and personality be-
sidps academic abilities™ (Cooper apud Trigo.
1998, p. 173).

The scope of the tousisit industy is already
sufficient reasoen o demand strict ethical training
for professionzls m the sector. Estimiates of the In-
ternational Labor Organization indicate a noed for
about 10O million professionals worldwide (Triga.
1998 p. 209% In view ol these figures, the rapid ex-
pansion of graduate wurism courses in Brazil, from
thie emergencs of the first course in 1971 until now.,
15 hardly surprsing,

Such factors ence again winlwes the need
for extensive ethucal contend in the lraning of pro-
tossionals for the sector. Analyring tourism educa-
tion. BACAL (1996, p. 18) makes the following
remarks that clearly demonstrare the responsibil-
iy of umiversity instilutions in Iraining bonrism
praduales.
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*Aoenfocar a prablematica da formagdio de Re-
cnrsos Humanos para o Turismw, deveinos lem-
brar que cxiste uma caracteristica muilo
particular do produto tristico final. Esse é, na
realidade, um composto de pele menos, 1rés
sub-produtos: agéncias (operadoras), hote-
laria ¢ transporte, que se substancializam
numa s imagem turistica, Umna agéncia “van-
de’ ma imagem de “contexte’, a hotelana colo-
cd um tipn de hospedagem conforme wm
conlexto especifico e, o transporte it adequar
0% |ﬂ|ﬂi05 ae comtexto onde iransiia. ESLH.E
tres atividades compdem, runa visdo macro, a
atividade turistica: estdo intrinstcamente in-
lenclacionadas, poréit, suas organiaghes ein-
presanals sio estriruradas, organizadas ¢
adevinistradas diferentements. Esta especifici-
dade colock nas instituicdes de ensino uma
grande responsabilidade na boa imapem do
pradutg turistico, pois deve enfatizar a neces-
sidade de formar pessoas responsdveis pela
imagem plobal do turismo™ (grifo nosso).

(s empresanios e diripentcs do setor tantbém
Ja cstdo se dande conla destas novas exigéncias.
Atitulo exemplificative, ¢ entdo presidente da Asso-
ciagdo Brasileira das Agéncias de Viagens (ABAY),
Sérmo Mogueira, muna palestta realizada em 1996, ja
afirmara claramente que as novas teenologiis, os no-
vos mercados e as novas coocepedes de élica estio
altetando o perfil dos apentcs ¢ profissionais ligados
a0 turisaw (Trion, 1998 p. 189),

Por sua vez, o8 proprios bacharéls em turismo
hi pouco tempa tnstiluitam o “Codigo de Fiica do
Bachatel eni Turismo” Trata-sc de wma mtids de-
mensiragha, por parts da Asseciagio Bragleirg di
Bachargis em Turismo — ABBTUR, da verdadeira
indisseciabilidade cntre ética & turismo,

Mesino sem adentear nos detalhes deste Codi-
20 —mesmo porque ele praprio ¢ expresso a0 mencis
onar que o docmnento de forma alguma € definitivie,
porém apenas win poulo de partida nas discussocs
=, vale citar o inicio de sua Exposicdo de Motivos:

YA questdo ética 1o uma importtineia funda-
niental na sociedade conlemporfiinea. A com-
preensio da condula humana no contexio
de um mundo ¢in {ransformagio, marcade
pelo estreitamento das relagdes de mercado e
pelos inpactos das revolugtes telematicas
e tecnoléaicas. € 0 objelo de andlise da ciéncia
ehica.

Mo que lange a ¢hea profissional, o enfoque
de vanguarda consisic na abordagem dos as-
pectos intervenienies nos processos de traba-
Iha, de forma a possibilitar que o exercicio da

“When lfocusing on the issue of training Hu-
man Regourees [or Tourism, we should re-
mcinber that the final 1ourism product has a
unigue characteristic. This characteristic is,
in tuct, 4 combination of at least three suh-
products: agencies (operators), hotels and
transpert services, which constitute a single
tourism image. At agency “$2]187 an image of
the “cottext’, hotels contrbute a type of ac-
commodation according 1o a specific context
and, transport provides the means of reach-
ing the context. These thres activities.
broadly speaking. comprise tourism activity,
they are intrinseiathy interrelated, vet, their
company organizations are differently struc-
tured, organized and adminisicred This
specificity places a great vesponsibility oo
teaching institutions in terms of the image
of the tourism product, since there s an em-
phasis om the need to train people who will be
respongible for the global image of tonrism™
{our emphasis).

Business people and manapers in the ssclar
are also now becoming aware of these now de-
mands. Ior example, the curtent president of e
Brazilian Association of Travel Agencies (ABAV),
Sérgin Nogneira, in a lecture given in 1996, clearly
affirmned that new technologics, new markers and
new concepts of ethics arc chanmng the profile of
apents and professionals associated with lourism
{Trge, 1995 p. 189).

Tourism graduates, for their parl. have re-
cently instituted the “Code of Conduct for Tourisin
Gradvates” This is a clear demonstration by the
Braziliam Assoctation of ‘Tourism Graduates
(ABBTIIR) of the indissoluble hink berween ethics
and loutism,

While not goang inie the details of this Code —
wlich itsell expressly mentions that it is in noway 3
definitive decumenr, but rather a point of departure
Lor discussion —, it is worth gueting the beginning
of its Declaration of motives:

“The ethical question has fundamenial impor-
tance for contemporary society, The under-
standing of hurman behavior in (he coniext of
a world in transformation, marked by the nar-
rowing of market relations and the impact of
technological and telecommunications revo-
lution, s the ohject of analysis of the science
of ethics.

“Regarding professicnal ethics, the main
focus 15 on addressing interventionist as-
pects in the work processes, in a way that will
coable the profession to be exercised within
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profissio ocorra dentro de pardmetros gne
considerem g interesse waior da sociedade’.

E qual seria a formula para 4 lonnagio de pro-
hissionais co (urismo etices™ A esta permunta nio
hi respostas conclustvas. Porém, pode-se alirmar
aue estes devem pautar sua conduta num principio
fundamental de deontologia prefissional, qual seja.
agir sepundo ciéncig e consciéneia,

Makind (1894 p. 1747 disscca com clarexa tal
principio ao trafar da deontolog:a forense. No cn-
tanto, snas ligées 50 perfoitamente aplicavels ao
profissional cin tuzismeg. Por osta razdo, pede-se
vénii para cili-las cralmeuie;

“iéncia’, a sigralicur o “conhecimento téeni-
co’ adequade, cxigivel a todo profissional.
O primncirg “dever ético” do profissional & domnd-
1ar as regras pard wn desempenho eficients na
atividade gue exetee. Para 1sso, precisara ter
sidoum “aprendiz aplicado’, seja no processo
educacional formal, seja mediante insergio di-
rela no marcado de trabalhe, onde a experién-
cladé lorma de aprendizado.

“Além du formagdo adequada, o profissional
deveni manter mm processo praprio de “edwea-
¢do continmada’ s avangos © as novas
descobertay infuean decisivamente gm scu
trabalho. Profisstes fradicionais deixam de
exislit ¢ ontras surgen: para substitui-las, O ser
hwmane precisa cstar preparado para novas
exigéncias do mercade, Esiar inlzlectualmente
inativo ndo representa apenas paralisagio.
F retrocesso gue distancia o profissional das
conquistas em seu rama de atuagio.

“Iias além da “ciéneia’, cle deverd atur com
‘consciéneia’ Exisie uma fungio social’ a ser
desemvolvida em sua proficsio. Ele ndo pode
estar dela descomprometide, mas reclama-se-
Hhe empenho em sus coneretizagio’

3¢ o profissional deve atuar com consciéncia,
resulta que esta haverd de estar cm continuo aper-
feicoamenta. I esta tarela de erientacio da conse-
éncia ¢ também responsabilidade das istiluighes
de ensing, e come {al dos cursos superiores de
turismie. Pois

“formar a conscidéncia ¢ o objetive mais im-
portante de todo o processo educativo. Ela
gua avalia o acerto das agies, ela & que permi-
te reformular o pensamento € as opgdds.
Someate ¢la permilira coeréncia ao homem,
propiciando-The comportar-se de acordo com
a pripria consciéncia. Por isso € que a forma-
o «a conscidéncia, além de ser o ohjctivo
s importante, resume em si todo o inteiro

paramelets that 1ake inte consideration socl-
oty s lmghest interest”

What formula conld be used [or traintng ethi-
cal prolessionals in fourism™ Thers are no conclu-
sive answers o this guestion. However, it can be
aflinmed that their behavior should be regulated by
a Tundamendal principle of professional deentalogy,
ie. acting according to science and conscience.

Nalini (199% p. 1743 clearly analyzes this prin-
ciple as it relales o forensie deontology. However,
its lessoris can be equally applied to lonrism profes-
sionals, For this reason, 1 take the hberty of quoting
ther Iiteralky:

dhd

Science’ meaning approprialc ‘technical
knawledge’, required of all professionals.
The professional s first *ethical obligation” is
to comply with all the rules for efficient
fulfillment of hiz o1 her acrivines For this, he
or she needs to have been a “diligent appren-
tice”, whether in the fonnal education process.,
of threugh direct involvement in the job mar-
kot, where expenienc: is the form of learning.

"Besides having appropriale training, the pro-
fessional must maintain his own process of
‘continuous education’ Now advances and
discovencs dircctly influence his or her work,
Traditional professiens have grven way 1o
others, which are rising up to take their place.
Human beings need to be prepared for new
market demnands. Intellecrual inactivity does
not only represent paralvsis. it 15 3 retrogres-
sion that distances the professional from mak-
ing conguests i his/her field of operation.

“But heyvond “science’, he/she shomid act with
“eonscience”. There is a “secial functicon” to be
developed in lis or her profession. He or she
cannot be Treed from the obligation, rather,
effort 15 required of him or her to make if real”

If professionals need to act with conscience,
then it Follows that there must be continual imprave-
ment. This kask of prientating the conscience 15 also
the respoustbility of tweaching institulions, and as
such. of higher education cowrses in lourisio. since

“forming the conscience is the most impot-
tant objective of the whole education process.
kt 15 this that judges whether actions are
rght and that enables thinking and options
te be reformulated. Omaly this will cnable
man Lo be coherent, enabling lim or her tobe-
have according to his or her own conscience,
That is why the training of the conscience,
besides being the most important ohjective,
is summarized in the whole educational
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processe educative” {Guaneitl, apud Naling.
1999 p 176) (griio nosso)

Dressa forma. se os profissionais ci irisme
agirem segundo ciéneia ¢ conscidncla, G sc as 1es-
pectivas instthogdes de ensino contribuirem para
que o processo educacional ndn apenas fornega
conhesimentos técnicos aos alnoes — mas tambeém
axilic 1a fonnacia du sus consciéncia — muila ja se
terd elfetuads para o surgimentio de wmm verdadeiro
5ens0 élcoe no selor turistico comea wm todeo.

Por fim, deve-se dizer gue todas as pessoas ¢
mstimigdes de alguma brma vinculadas 4 drea do
lurismo precisam

“sabier discernir enfre as hases do comheci-
mente humano gue alicercam g ¢icg, a edu-
vacae e a politica, das modas passapoiras
seradas em delerminados coniexlos hiskar-
cos. Estag ullimas podem ser alteradas, igno-
radas ou até mesmo eliminadas & medida que
o8 periodos hisldrizes se transformen: as pri-
meiras permeiam gqualguer tipo de sociedade
prefensamente justa e participativa” {Trigo,
1998, p. 202) (grifo nosso).

CONCLUSAO

“INuma sociedade voltada a prestagao de ser-
vigos, & fidelidade do chente sera 2 maior van-
tagem competitiva, A ética de um profissional
serd sem mais alto patriminio, Apenas os ho-
mens de cardter vencerio oesie mundo.
D mesing forma gue a sociedade industrial &
relativamenic menos violonta do que foi a me-
dieval, a sociedade pos-industrial serda menos
violera do gue g industnnal™ (21 Tdéias, 1999,
n. 493 (prifo nossol

Aszim Domenico De Masi, festejado socidlo-
go ¢ professer da Universidade de Roma, ressalta a
élica como uma das tendéncias relacionadas ao tra-
balho e & vida, para os proximes 20 anes, Esta
A43CTUIVA 130 apenas resume o conteido do trabe-
tha ora ¢m conctusdo, como [mnbém sublinha a rele-
vilncia o atvalidade do tema tratado.

D fato, Se, de wm Lado, niio b ciéneis lnring
que passa se gbsler de wn enfoque élico, de outro lado,
e conseqicniemenie, [ambeém nio hi profissional iscn-
Ler da dirver de ehichmente proceder em szn oficia,

Particulanmeniz no dimbito das profissies indi-
vidualhinenie consideradas. claro reston que a4 ética &
08 deveres deontoldgicos devemn ser algados ao
miis clovade posto na formacio e na amagio de
cada profissional. Malini (1999, p, 71) assin brilhan-
lemcute tradue esta order de relevaneia. sende -
possivel deixar de transcrover suas liglics.

process” {Gannit apud Nalini, 1959, p 176)
{our cmphasis)

Thus, il tourism professionals act according
1o science and their conscience and if the respective
teaching institutions contribite 10 make the educa-
tional process not only a pracess ol supplving
technical knowledge 1o studems, bul also one of
helping {0 (rain heir conscience, a lot will have
be done for the emergence ol a truly ethical sense in
the tourism sector as a whole.

Finally. it should be said that all the people and
institutions who are in some way linked to the feld
of pourisin need

“to know how Lo discern benween the bases of
human knowledge that form the foumdation
for gthics, educativn and politics. and the
passing [ashions penerated in specific histon-
cal contexts. The latter can be altered, 1gnoved
or even elimingted with the changing of his-
torical penods, whereas the former permeate
any type of society that considers itself
just and participatory” (Trige, 1998 p 2012}
{our emphasis)

CONCLUSION

“In a society geared toavards The provision
of services, customear lovaley will be the great-
est compettive advanlage, A professional’s
efhics will hie his greatest inheritaoce. Tt is
only men of character who will win in
this woerld. Tust as industrial society is rela-
tively less violent than was medieval soccty,
post-industrial socicty will be less violent
thatt the industrial one™ (21 Idéias, 1999, p, 493
(our emphasis),

Domenico De Masi, celebraicd Sociologist
and professor at the University of Rome. empha-
stwes elhics as one of the trends of work and life
for the next 2t years, This alfirmation not only
summarizes the content of this article, but also
highlights the relevance and eurrency of the theme
discussed.

Meedles o sav, while thers 15 no human sci-
ence that can avodd an clbical focus, consequently
there is ne professional who 1s cxempt [rom the
obligation to act clhicalty in his (b

Within specific professions in particulat, it
iz chvious that ethics and deontelogical obliga-
nens should be given first place in the iraniig aud
practice of every professicnal. Malini (1999, p. 71)
provides o briliiant (ranglation of this order of rel-
evance. and Lis lessons are cssenlial lor iranscrip-
tien here,
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“De poueo vale o conhecimento técnicy, xem
o compromtizso do crescimento ético. [..]
As qualidades cssencialmente humanas. ¢on-
sideradas sob o prisma dlice, devem ser privi-
legiadas. Megsmio em detrimento dos objetivies
cientificos ¢ de nde indescjada habilidade
periceal.

“Desperar para a Etica € acudir a todus as
demais necessidades de ama adequada forma-
¢io integral, O primeirg compramisso ¢tico
de quem se dispe 4 abracar uma carrcira &
bem conhecé-la, Relorce-se o cardier e alile-se
a consciéncia O esiudo sério das disciplinas
necessanas ao bom desempenho prolissional
Vird por acescim

Mo seconeebe conscifneia éica gue nio se
devolc av permanente estude. Lle ¢ processo
fundamental na consecngdo do crescimento
lnmmnane, a caminha da perfectibilidade. Jio
conhecimenta técnico ou cientifico desacom-
panhade de vontade maral & vio conhecimento
A cultura divorciada da moral pouco ou nada
poderd fazer para tornar mais dipgno o péncro
hemano” (grifo nosso).

Ao lunsmo, aproveilam todas estas conside-
ragics. Pois, seja considerado comao area do conhe-
cimento humano, seja considerado como vma dac
mais importantes atividades socio-coonomuicas da
atvalidade, o turisme também deve ger permeado
peta éeca. Tal constatagio parece ter restado clara
quanda da andlise das implicagdes da ética neste
setor {lopico 4.2,

Para que o setor do furismeo e suas empresas
nfc se apartam da éhca, € mmperativo l6gico que o5
profissionais da drea sejam eticos no efetivo exercicio
de suas funches. Relativamente dos bachardis em lu-
rismyd, tal obrigagdo ¢ ainda maiot, 0 que se deve ac
préprio fato de fscrem parte da ainda infima mimona
das nacionais que possuiram a oportumdade de fre-
giccntar wn curse superor. MNeste sentido, procigas
sfio as lighes de Trigo (1998, p. 205),

“Em um nwndo caractenzado por uma na-
va ordem economica itfernacional, novas
tecnologias ¢ forle competitividade cm merca-
dos atingidos pelo deselnprego, o profissional
de erisme tem de se impot pela compeléncia o
pela eficiEncia, F necessirio tamhém ue esse
profissional tenha uma postura &ica ¢ ndo
subestime a capacidade ¢ as apliddes dos ou-
ttos profissionas, praduades em diversos
cursos superiores ¢ que disputam cmpregos
10 urlsmo. O setor € extremamenic mutavel,
dindmico e, no caso do Brasil, ainda baslanle
msldwel™ (grife nosso),

“Technical knowledee is of little value with-
out commitment to ethical prowth [ [ The
essential human gualitics, considered from
an ethical point of vigw, should be given high-
sl prigrily, even fo the detrimeni of scientific
objectives and. though not undesired, expeart
ability.

“Waking up to Ethics means meeting all the
other needs of an appropriate, compliede train-
ing. The first ethical obligation for thosc
wishing to take up a career is to know it well
It steenpthens the character and sharpens the
conscicnce, Scripus study of the disciplings
necessary for good professional performance
is merely an extension.

“Those who do not devele themsalves o per-
manen| study will not deselop an ethical con-
scicnee. ILis a fundamental process for human
development, and Ieads 10 perfectibility. Tech-
nical or scientific knowledge that is not ac-
companied by moral will is vam knowledge.
A culture that is divorced from morals will be
able to da little or nothing to help the human
race become more dignified” {our crphasis).

Tourism can benefit from all these vicws, since
wheather taurism is considered as an arca of humnan
knowledge or as onc of the most important secio-
peonomic agtivilics Loday, it chould also b2 perme-
ated by cihics. This affirmation seetns 1o be clear
from the analysis of the implications of ¢thics im this
section {lopic 4.2

[n order to ensure thal the tourism sector and
the companies within 1t do not depart from ethics,
il iy a logical irmperalive thal professionals in the
area act ethically in the carrying out of their funs-
tions. For tonrism graduatcs, this obligabion s even
greater, due lo the fact that they form part of a
still small minority of nationals who have had the
ppporiunity to sindy at university. In tlds sense,
the lessons given by Trigo (1998, p. 205) are indis-
pensable:

*In a world characterized by a new interna-
tional ecomomic order. new techmologics
and strong compelition in markets affecied
by unemploviment. the tourisin professional
wmust impose on himsell competence and
elfliciency. This professional must also take
an fthical stance and not nnderesbimate the

* abilities and aptitudes of other professionals.
graduates fram various higher education
conrses, who are competing for jobs in lour-
ism. The scclor 15 extremely changeable,
dynamic and. in the case of Brazl, sfill very
unstatle” (our emphasis).
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E. para a formacfin de profisstonais em furismo
elicos, a Unversidade evidentemente hi de cionprir
seu papel. Papel esle gue ndo se esvial na negessinia
inclusio de disciplinas concernentes & élica ¢ &
deontologia, mas que deve ser conjugada com um
efelivo exarcicio dico por parte da instifuicio e dos
seus membros. Dai a supra mencionada referéncia 3
formagae da ciéncia ¢ da consciéncia (1opico 4.73),

Sim, pois, conguanto RCCCSSATIO. VA s& 10Ina

o eetuda da élica se nfio howver um real compromis-
=0 de viver eticamente.

LIniversitics must obviowsly fulfill 1their role
in training ¢thical professionals in fourisim. 1e @5
4 role that does nol vapash with he necessary
inclusion of disciplines relating 10 cthics and
deantology, but one that shonld be coupled wilk
an effective practice of ethics on the part of the
inslitunon and ils wembers. Henee e reference
above to training of science and the conscience
(topic 4.3

Although essential, the studv ol cihics is
fuile if there is no real conuninnent to live cthically,
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